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Thin Soles 


and 
Comfort, too! 


In the dainty thin-soled 
shoes that she prefers, be 
sure there is an insole 

as flexible and resilient as 
the foot itself... an insole 
built for cushiony comfort, 
yet with firmness to 
preserve smart, trim lines 
for the life of the shoe. 
You can be sure when you 
specily Darex insoles... 
the only insoles clearly 
marked with both brand 


name and quality. 
DAREX Reg. U. S. Pat. Off. 


As advertised to retailers 
in Boot & Shoe Recorder. 
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Cambridge 40, Mass. Montreal 32, Canada 





CELASTIC* gives Postman 
FIRST CLASS Comfort! 


(Toe Linings stay Tight and Unwrinkled after 
Two Years Wear—in All Kinds of Weather) 


Like policemen, salesmen and others who must earn a living 
on their feet, the postman appreciates maximum comfort in his 
shoes. With Celastic he gets this comfort in the toe area, be- Here’s an unretouched “cutaway” photo of a shoe worn 


by Mr. Claude L. Voorhies, a postman of Nashville, 


cause linings are smooth and the box toe holds its shape for _— Tenn. Mr. Voorhies states: “I wore these shoes for two 
years on my mail route, covered eight miles a day and at 


the wear-life of the shoe. no time suffered toe discomfort due to loose and wrinkled 
toe linings”. 
The sure union of lining, box toe and doubler produces 
tight wrinkle-free toe linings, and brings a measure of quality 
to your footwear that will be reflected in loyalty to your brand 
name. 


Build Celastic into your shoes — it pays. 


UNITED SHOE MACHINERY CORPORATION 
10> aa ol —a— 


BOSTON, MASSACHUSETTS 


*Celastic is a registered trademark of the Celastic Corp. 





For platforms luxurious 
oo Yet penny-wise 


Do you judge the value of a platform 

by its cost “in the shoe”? That’s what counts, of course, 
not its price “in the sheet.” Consider its comfort 

and service factors, too, and you're bound 

to come to this conclusion: There’s really 

no better “buy” than an Armstrong’s Platform Material. 
Armstrong’s quality shows up in all kinds of things. 
Sheets are precision cut to gauge; 

their uniformity in density sets new industry standards; 
they cut cleanly and hold their clean edge in service. 
Of this you can be sure. When you put one 

of Armstrong’s nine materials into your shoe, 

you're using the finest material of its type 

that it’s possible to make. Ask your 

Armstrong representative for 

working samples, either cork 

or cork-and-rubber, 

or write Armstrong Cork Co., 

Shoe Products Dept. 

8812 Arch Street, 

Lancaster, Pa. 

Available for export. 
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) 
LETTERS TO \ 


This column invites the opinions 
of all L&S readers. 





Is The Nightmare Real? 


An industry which began with ms 
Egyptian era is about to succumb, to 
be discarded as a useless or secondary 
necessity. A product created to pre- 
serve and record history is no longer 
worthy of a fight for survival. The 
combined efforts of the leather indus- 
_try is a disease diagnosed as fatal, and 

he epitaph is being etched for the 
nal_ resting place—a death which 
Ncould have been prevented. 


I arose one morning after a night 
lof these frightful dreams and night- 
mares, shuddering. Could such a 
thing really be happening to an indus- 
try that has been part of my family 
for over 100 years? Is a product 
which has so well serviced the world 
in its countless ways, actually being 
pushed aside, its place being taken by 
Ysubstitutes? Is our glorious product 
being lulled into a dismal submission 
Pbecause of the apathy of the leaders 
Sof the leather industry? 


Surely, we of the leather industry 
are capable of producing a product 
beyond comparison and appearance to 
any simulated article on the market 
today. I believe, beyond a doubt, 
that the fine editorials and other read- 
ing matter in the November 3rd issue 
of LEATHER AND SuHoks is the ember 
that could rekindle the flame that is 
needed to restore the lost leather in- 
dustry to its rightful place in the 
world market today. 





Haroip R. LyncH 
Supervisor 
Leather Division 
Davis & Furber Machine Co. 
No. Andover, Mass. 
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in Your Shoes with 
THE NEW GOODYEAR WELT 
Indenting Machine—Model C! 


Clean, sharp, uniformly placed indentions on the welt will do for the shoe what 

the frame does for a picture — set it off to best advantage. When you modernize 

your indenting equipment with a Goodyear Welt Indenting Machine — Model 

C, you get a machine that has all these improvements over the machine you are 

now using. 

@ Improved simultaneous pressure and feed result in improved quality. 

@ Clearer, deeper indentations — elimination of forcing by operator gives uni- 
form spacing and depth. 

@ Welt and inseam straining minimized. 

@ Improved wheel guard gives clearer view of work — permits wheeling closer 
to upper. 

@ Damage to upper minimized — wheel stationary until work positioned and 
pedal depressed. 

@ Less operator fatigue because (1) heavier work table absorbs vibrations (2) 
less foot pressure required (3) angular mounting of shoe-contacting parts 
assures easier feeding. 

@ Heel seats can be wheeled without change of fittings. 

@ Wear greatly reduced — automatic splash oiling results in smoother operation 
— lower maintenance costs. 

For better results and low maintenance, the Goodyear Welt Indenting Machine 

— Model C deserves a prominent place on your equipment replacement list. Get 

compkete details from your United representative. 


United Shoe Machinery Corporation 
BOSTON, MASSACHUSETTS : 
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Waar IS A “CHEAP” SHOR? 


Needed: a code of quality standards based on good performance 


What is a “cheap shoe?” 

That deceptively simple question 
will probably stump 95 percent of 
the experts in the shoe industry. 
Why? Because the industry has no 
exacting standards by which to 
“measure” such a factor — no line 
of demarcation between “cheap” and 
“non-cheap.” Yet this question and 
its implications are vital to the in- 
dustry. 

Contrary to general opinion, price 
is no criterion of cheapness. Many 
low-end or near low-end shoes give 
decent value. ; 

The content of the shoe, in terms 
of specific materials and products, is 

Iso no reliable criterion. Shoes of 
ifferent materials and products may 
ive equally good value to the con- 
sumer even at the low-end price 
ange. 

What, then, constitutes a cheap 
shoe? 

\ The standard: meeting a required 
level of performance? 

What we’re going to try to show 
here is that when a shoe falls below 
a certain standard of performance, 
and is thus justifiably classified as 
‘a “cheap shoe,” such footwear ren- 
ders the industry, as well as its direct 
sellers, a grave disservice. The fact 
that the industry is being subjected 
constantly to such disservice, leaving 
a bad taste in the public mind, is 
good reason why something should 
be done about it. 

How do you set up a shoe quality 
standard based on “meeting a re- 
quired level of performance?” Cer- 
tain specific factors play a role. 

Wear: Though durability is essen- 
tial to a degree, it can be over-cooked. 
The significant point is how durabil- 
ity is achieved. The traditional 
Dutch wooden shoe or clog is ex- 
tremely “durable,” but at the sacri- 
fice of other considerations such as 
comfort, lightness of weight, fit, etc. 
On the other hand, obviously, any 
shoe, regardless of price, is obligated 
to give a minimum of satisfactory 
wear. How long? Maybe some 
standard should be set up in relation 
to price. Also under the “wear” fac- 
tor is the matter of shape retention 
after the shoe is worn a while. There 
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Lana§ Keditoral 


Reprints available at nominal costs: 
Up to 100, 10c each; 200-500, 5c each; 
1000-3000, 2%c each; 5000 or over, 
1%c each. 





should be a minimum or standard of 
construction value in any shoe, as- 
suring decent appearance with wear. 

Fit: It has been long believed that a 
“cheap” shoe is not supposed to fit 
as well as one of better quality. But 
why not? Is there one good reason 
why “concessions” on fitting quali- 
ties should be made by either the 
manufacturer or retailer, regardless 


“of the shoe’s price? Yet, some shoe 


men contend that by the very nature 
of the shoe’s low price some “com- 
promise” must be made on fitting 
qualities in order to produce and sell 
such a low-cost shoe. As one retailer 
put it, “A person buying a cheap 
shoe expects that the shoe isn’t going 
to fit as well as a better shoe.” What 
he meant was that the consumer, 
based on past experience, has simply 
resigned herself to sacrifice of fit for 
economy. This forces the question: 
Is it necessary? 

Comfort: When a shoe, primarily 
by virtue of its cheapness, does not 
provide a satisfying consumer stand- 
ard of foot comfort, it has no right 
to be on the market. True enough, 
some better quality shoes are on oc- 
casion uncomfortable in certain cases. 
But this is not due to the inherent 
quality of the shoe, but rather to 
some failure along the selling line— 
such as improper selection of size of 
last in the store, or customer insist- 
ence upon a certain size, heel height, 
etc. What we’re emphasizing here is 
the necessity of the producer meeting 
a required standard of performance 
with his shoe to begin with. After 
filling that obligation he can only 
hope for the best—but he has a better 
chance of seeing his hope realized 
than if his shoe did not meet the re- 
quired quality minimums to start 
with. 

Foot Health: No other article of 
clothing is required to meet a 
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“health” standard. Shoes are unique 
in this respect. Neither the manufac- 
turer nor the retailer can “force” 
health upon the consumer. But when 
a shoe falls below a minimum quality 
standard where by virtue of its ma- 
terials or construction it jeopardizes 
essential foot health conditions, that 
shoe casts an ill reflection on the in- 
dustry as a whole. Even where the 
consumer is “willing” to purchase a 
below-standard shoe, knowing before- 
hand its threat to foot health, the 
producer has no moral right to make 
and sell it, despite his legal right to 
do so. 

And perhaps it’s just there that 
this whole matter comes to roost— 
its reliance on the moral or ethical 
sense of the producer and retailer. 
This may seem to pose a problem. 
If consumers demand low-cost shoes, 
then under a free enterprise system 
supply must meet demand. The pro- 
ducer and retailer may claim it is 
their “obligation” to meet public de- 
mand, as with any product. That is 
true — up to the point where the 
product infringes upon the “public 
welfare.” 

Cheap shoes that fall below the re- 
quired standards of performance do 
not render a public service, and 
hence do not render a service to the 
industry in terms of public relations. 

As stated before, it all simmers 
down to a matter of individual ethics. 
No one has the right to act as dicta- 
tor over industry ethics. The appeal 
must be made to the individual, hop- 
ing for gradual progress through 
education. 

It mighi be well for the industry 
to set up a code of “minimum quality 
standards” based on a group of es- 
sential performances for footwear. 
No one would be legally required to 
comply with these standards. They 
would be used only as a guide for 
all those interested in meeting the 
standards. At the same time, public 
education on the values of “standard 
quality” footwear might help the 
trend upward. It is the kind of long- 
range proposition where everyone— 
producer, retailer and consumer—is 
certain to gain. 
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BUTTER CHURN OPERATED BY BICYCLE MECHANISM. 1889, 
—BETTMANN ARCHIVE © 


METHOCEL...z spaniptnges 


December |, 195! 


The efficient thickening ability of Methocei (Dow 
Methyleellulose) makes it extremely useful in the 
formulation of leather pastes. Only very small amounts 
are needed. For instance, a three or four per cent solu- 
tion of high viscosity Methocel will thicken water so 
that it will hardly pour! Viscosity of pastes is easily 
controlled so that they have just the right amount of 
adhesion. Methocel is compatible with any of the other 
common pasting materials. 


Methocel’s thickening ability is also useful in thickening 
latex or resin finishes. Again, viscosity control is sim- 
plified because of Methocel’s efficient thickening action. 
Because Methocel is a synthetic gum, manufacture is 


controlled so that thickening action is always uniform. 


The leather industry has many applications for this 
chemical of ever-increasing usefulness. As a film former, 
thickener, suspending agent, emulsion stabilizer and 
binder, Methocel is extremely useful in the processing 
of leather and in the production of many polishes and 
dressings. A free, experimental ple of powdered 
Methocel will be sent to you upon request. Just write 
Dept. ME-912. 





THE DOW CHEMICAL COMPANY 


MIDLAND ° 


MICHIGAN 
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SHOE FASHION 


Sty [ escope 


NEWS 


AN TRENDS 





Children's shoe styling entering new era. Gone are the 
days when children's shoes were of one or two standard 
styles. Going also are days when children’s shoes styled in 
copy of larger size runs. Trend now,is to distinctive styling 
for juveniles. Experiments have met with exceptional suc- 
cess. Should open field considerably for manufacturers of 
juvenile footwear. 


Due to unsatisfactory wearing qualities of inexpensive 
California type sandals, growing demand for shoe con- 
structions that give more satisfactory service to consumer. 
This is exemplified by increasing number of welt, stitch- 
down and cement shoes now being made for Summer wear. 
Open shank, open toe, and even open back sandals are 
secoming a factor in stitched processes as well as in 

Beemer types. Believed that this will tend to reduce sale 
of California construction shoes in juvenile field. Trend 
Bindicates that this construction lends itself best to less ex- 
pensive cloth type ‘beach sandal’ category, so befitting 


Bthis construction. 


Men's shoe picture for Spring-Summer now pretty well 
established. Mesh types seen to be most important in 
casuals, dress and for business. Gore-types and slip-ons 
Falso seen to be slightly better than season ago. In general, 
fittings are keener, sleeker. Men's shoes following a pattern 
Ito smooth and clean lines. 


Many lines now including canvas types. These feature 
Sheavy cotton uppers, basket weave, with crepe type soles. 
Opponents believe encouragement of this type shoe bad 
for industry. Retail in cheap lines. Claim they are no more 
Mthan a sneaker. Say that possible trend may be that men 
will wear them for business and even dress during warm 
weather. Compare this to a woman who wears smart cos- 
Htume, mink hat and pair of two or three dollar shoes. 
Contention is that since men are willing to pay good price 
Por slacks, jackets, etc., they should be encouraged to do 
same with a good pair of shoes. 





- pene 


Orient again influences a new shoe style. Oomphies Inc. 
to launch “Indonesian Clog'’ promotion in national con- 
sumer fashion magazines starting this month. Clog will 
be presented as an indoor, hostess-type fashion shoe. 
Also expected to gain acceptance for outdoor Summer 
wear. 


This is a lasted shoe. Built over actual lasts, insole por- 
tion conforms to shape of foot sole. Different from aver- 
age wooden type in that, up until now, clogs and wooden 
shoes have had machine shaved insole rather than lasted 
or foot-contoured. 
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Unusual feature is leather sole and top lift. Made of 
light-weight maple wood, shoe also features kid leather 
sock lining. Upper made of straps or strippings, both in 
kid leather. Two types being styled, one is a two band 
which is accounting for greatest number of sales, while 
other is stripping type. 











Top Left: Clog with kid leather strippings. Top 
Right: Original Indonesian clog from which the 
Oomphies models were copied. Note decorative carv- 
ing around heel and shank. Bottom: Clog with 
multi-tone kid leather bands. 





Idea received cue from original Indonesian clog. This 
is authentic Indonesian styling, worn essentially by Indo- 
nesian aristocracy. American version being made in seven 
colors, utilizing three tones or three multi-colors, as well 
as in all-over. Plans now being furthered to put thin foam- 
rubber insole beneath sock lining to give shoe bit of resili- 
ency. Accompanying pictures show the two Oomphie 
styles as well as original Indonesian clog with ornate gilt 
filagree carving around sides and heel. 


a 


Scalloped top lines being used extensively. These are 
seen in all grades and types. Being used on leather as well 
as fabric shoes. In some cases, where fabric being used 
in combination with leather, top line features leather col- 
lars with straight outer edge, scallops along lower edge 
facing downward into fabric. Resurgence of scalloped quar- 
ters also noticed. 


“Kesabis Mar bamian. 
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Many users of Carborundum: = : 
made abrasives have found it possible 
because of United service to save One or More ways 
through “Planned Purchasing.” 

While reviewing purchasing practices, United 
representatives have helped a number of buyers 


to: 
@ Simplify requirements 


@ Buy more economically 
@ Carry less inventory 
© Get faster deliveries 


When you order abrasives made by CARBO- 
RUNDUM and serviced by UNITED, you ob- 


*"'Caph dum” is the registered trade k of, and indicates 


UNITED SHOE MACH 





My, ‘ > wt 
Mees. 100 
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tain product value plus the assistance of United 
representatives who know shoemaking abra- 
sives — and are well equipped to help with any 
finishing problems that may arise. 


Look into "Planned Pur- 
chasing” with United, and 
remember, an ample supply 
of standard items is avail- 
able for prompt shipment. 


fa d by, The Carborundum Co. 





INERY CORPORATION 


BOSTON, MASSACHUSETTS 
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QUALITY CONTROLLING LEATHER 


The stratigraph is a highly effective method of 


evaluating leather processing 


By Edwin R. Theis 


Division of Leather Technology, Institute of Research 


| 


HE leather industry has looked 

upon science as a sacred cow, to 
be revered and respected but not to 
be taken too seriously. In the not 
too distant past, the management part 
of our industry has thought of sci- 
ence, if at all, in terms of mere rou- 
tine analytical laboratories. Facto- 
Tries were turning out process control 
analyses by the score. The leather 
industry had insisted that these lab- 
oratories or factories in turn keep 
busy “quality controlling” the many 
products produced by the allied in- 
dustries which serve the leather in- 
dustry, rather than to “quality con- 
trol” the product their customers 
desire — leather. 

There are many good chemical 
laboratories in the tanneries of this 
country and abroad. These labora- 
tories have analyzed leather in all 
stages of the manufacturing process, 
according to official and standard 
methods, There are literally hundreds 
of laboratory notebooks filled with 
analytical data of one sort or another. 
Much of such data is meaningless not 
only to the production department 
but to the scientist as well. These 
data do not fulfill the real part ex- 
pected of them. 

It is not enough to say that the 
leather contains so much chromic 
oxide, so much fatty materials, so 
much fixed tannin or other constitu- 
ents of this kind because your com- 


Lehigh University 


petitors’ leather contains, in the main, 
the same amounts of these same ma- 
terials. It is necessary for “quality 
control” to have much more than the 
so-called average analyses of the 
leather in question. Your records 
may show that your leather has not 
varied to any appreciable extent as 
standardized by official methods — 
but such data give you no idea of the 
general distribution of the various 
constituents in the leather and are 
therefore valueless as a “quality 
control” assay. 
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The standard analysis of finished 
leather, 1 think, means very little. 
Leathers of the same type from sev- 
eral different manufacturers may 
have approximately the same chromic 
oxide content, the same fatty content, 
etc. But in practically all these cases, 
the leathers will show differences in 
the various sorting evaluation data. 
The shoe man may like one or two 
brands better than the others, and we 
ask ourselves why. Perhaps the one 
he likes‘ has a tighter “break,” or a 
fuller and rounder “feel.” 

We must further ask, what made 
this difference? Then we have to 
answer that the ordinary prescribed 
analytical work as done by our lab- 
oratories will not indicate these dif- 
ferences or how the process of man- 
ufacture may be changed so as to 
bring about the desired change in 
quality our customer desires. 

We believe that the complete strati- 
graph is one of the real answers of 
“quality control” in the tannery. 
What do we mean by stratigraphs? 
A stratigraph is a picture of what 
really happens during any or all 
processes of leather manufacture. We 
are able to produce a stratigraph by 
comparatively simple means. By 
simply splitting small 4 x 4 inch 
pieces from 16 to 25 sides or skins 
into some 8 to 10 layers and then 
analyzing each of these layers in turn 
for the desired components, we learn 
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something about the distribution of 
the various constituents in the leather. 

By plotting these data on a chart, 
we have a visual picture of the 
leather, and it might be said that such 
a chart compares reasonably well 
with the x-ray photograph used by 
the medical diagnostician, in that it 
can show as much detail as desired, 
relative to just what happens during 
the whole process of tanning and 
finishing. The stratigraph indicates 
a regular production leather, in the 
“blue,” just after wringing, and then 
the same leather after splitting, dry- 
ing, and finishing. 

For an interpretation of such a 
chart it is not at all necessary that one 
be a stratospheric research chemist 
or technologist but one having only 


a reasonable knowledge of tanning 
operations or nomenclature. If you 
are interested in your own leather 
then you are interested in what hap- 
pens in each stage of the process. 
You may be interested only in the 
fat take-up during the fat liquoring 
operations, therefore, it is not essen- 
tial to make a complete stratigraph. 
You may be interested in new meth- 
ods of chrome tanning, and therefore, 
only interested in the distribution of 
the chromic oxide laid down during 
the tanning. You may be interested 
in certain phases of neutralization, 
either during tanning or prior to 
coloring and fat-liquoring, and there- 
fore, you would study only these 
specific changes. | 
(Concluded on Page 32) 
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FORMULAE WORTH 
THOUSANDS OF DOLLARS 


"Tanning Processes" by the 
internationally known eathaitie, 
August C. Orthmann, contains 
leather making formulae worth 
thousands of dollars—and time 
and labor-saving data that will 
help in every phase of your 
tanning operation. 


It's the book scores of tannin 

men say is the most practica 
work on tanning ever written 
. +. you'll say it's worth man 

times its $12.50 price. You'll 
use "Tanning Processes" often 
because it treats ig with 


your everyday problems. 


Leather bound, it contains 414 
pages of invaluable information 
to help you increase your yield, 
improve production, reduce 
time and motion, and get a 
higher quality leather. 

Order a copy today! 


$49.50 PER COPY 





Rumpf Publishing Co., 
300 West Adams Street, 
Chicago 6, Illinois 


I enclose $ 
copies of “Tanning 
Processes,” by August C. Orthmann. 
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New England shoe industry ired by QM 
award of 185,000-pair Army shoe contract to Bu- 
reau of Prisons. Claim is that this large order assigned 
to Prison Industries; Inc., is unfair to private industry which 
at present is in dire need of Army contract work to keep 
factories operating. Industry spokesmen and others howl- 
ing about use of “slave labor” ( prisqn inmates making these 
shoes get about 20 cents hourly) as competitive with free 
labor. 

Protest went directly to Truman, as local 
Congressmen, national labor leaders, industry leaders, etc., 
responded in body. Fact is, industry's hands tied on deal 
like this. Law says any government agency, including Army 
QM, must comply with requests of Prison Industries, Inc., 
for government contract work. Bureau of Prisons bid on 


185,000 pairs “at current market prices” (not specifically 


quoted), got the order because of the law. Prison Indus- 
tries, Inc., have been making shoes for 20 years, with 
17,500 “employes” in 25 Federal institutions. But make 
only about 4,000,000 pairs a year. 


Senator Henry Cabot Lodge and others now 
aiming to amend the law. While law says prison labor 
can’t compete with free enterprise, meaning “civilian” goods, 
it doesn’t include goods for government use, such as mili- 
tary footwear. Shoe men claim military footwear contracts 
belong to private industry, that prison-made Army shoes is 
in direct competition even though not a civilian item. Hence 
need for amendment to present law. 

° e 

New government ruling affects shoe indus- 
try’s estimated 10,000 foremen and other supervis- 
ory employes. Regulation permits this supervisory group 
pay raises in line with wage boosts granted to production 
workers. Employers may grant the raises without notice to 
government wage board. This could mean the foremen 
might be raised as much as 12% to match production work- 
ers if latter have received the three maximum wage boosts 
allowed by Wage Stabilization Board. 

e e 

Devaluation of Argentine foreign currency 
exchange seems virtually certain. The significant 
clue: IAPI just raised hide prices 30 percent for the local 
industry. This means that when devaluation comes in, “real” 
value of hide prices, due to present 30-percent hike, will nor 
change much. In short, nobody takes a loss. Recall how 
foreign hide prices rose 10-30 percent following wave of 
foreign currency devaluation a couple of years back. Argen- 
tine pattern now will be same. 
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Hoped for buying spree at Popular Price 
Show didn’t quite come off. But business for many, 
particularly the big volume sellers, was good with indica- 
tions of more to come within next three-four weeks. Many 
manufacturers who do bulk of business with smaller inde- 
pendent retailers were disappointed, as usual. Most, how- 
ever, approached Show with healthy, realistic attitude. Large- 
scale buying at shoe show a rarity. Real barometer of 
spring sales will show up after mid-Dec. 


Active signs of good Spring shoe business— 
for producers as well as retailers. Many retailers victims of 
auto-suggestion about “heavy” inventories, an illusion which 
in most instances doesn't exist, particularly on bread-and- 
butter shoes. Sample check-ups on retail store stocks show 
gaping holes needing refilling. Retailers simply over-wary, 
thinking of burnt fingers of year ago. 


Long, lonely road of sales lull about to 
turn. Retailers need stock, can’t merchandise last year's 
stuff, must write it off and start fresh. Re-fills sorely needed 
on staples. Another sign: shoe pattern men reported ex- 
tremely busy. Indicates many fresh lines, style ideas will 
be pushed, forcing “old” stuff out of picture. 


Nobody sees 1952 as super-boom year— 
but it will be a wholesomely good year for shoe 
business. In 1951, shoe industry will drop around 45,000,- 
000 pairs from 1950. Last time that occurred was 1930, 
when industry showed 55,000,000-pair fall from 1929. But 
strong comeback, as historical industry pattern shows, is in- 
evitable. Records show industry never had two consecu- 
tive slump years. So you can put 1952 down as a healthy 
(“normal” in terms of per capita sales or consumption) shoe 


year. 
e e 


Proposed hide ceiling rollback, despite pro- 
tests, seems certain. Reason: hides are simply “guinea 
pig” for forthcoming rollback on ceilings of most other 
commodities. Remember that hides were first commodity 
to be controlled—so pattern will now be repeated, with 
hides as “pilot” commodity. 


Reason for commodity ceiling rollbacks: 
1952 an election year. Democrats banking campaign 
success on theme of lower prices, full employment, good 
wages and high prosperity. Thus, importance of lowering 
ceilings, assuring lower prices while the political campaign 
is on. After the election, ceilings up—if necessary. Mean- 
while, price-squeeze for industry ahead. 
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OPTIMISM PREVAILS AT SHOE SHOW 


CHROME TANNING 
MEETING IN JANUARY 





BOOKINGS SPOTTY 
BUT OUTLOOK IS GOOD 


Volume Trade Sees Spring 
Sales Up 10% 


Business at the Popular Price Shoe 
Show, held Nov. 26-29 at the Hotels 
New Yorker and McAlpin in New 
York City, held at expected levels 
despite widespread variations in 
bookings by individual firms, accord- 
ing to the majority of volume shoe 
manufacturers participating in the 
four-day showing. 

Many large sellers of popular price 
footwear, particularly in women’s 
casuals and children’s lines, reported 
that sales at the show exceeded earlier 
expectations. Others said they did 
a moderate to good business as ex- 
pected but that many appointments 
with volume buyers during the next 
two to four weeks indicated much 

ore business to come. Still othefs 

id they made few actual bookings 
t the Show but looked for a rash of 
ew orders by mid-Dec. 

On the whole, manufacturers were 
greed that volume shoe business in 
pring 1952 would be at least as good 
s Spring 1951 and probably up to 

10 percent better, dollarwise. These 
predictions were based mainly on re- 
ports that leading chain and depart- 
ment store buyers were increasing 
their budgets approximately 10 per- 
cent over last Spring. 

Even more encouraging was the 
general attitude of buyers and sellers 
at the Show. For the first time in 
‘years, the shoe trade appeared to 
have adopted a realistic attitude 
toward its immediate prospects. The 
sobering effect of poor business over 
the past six to nine months had 
much to do with it. Hard lessons 
learned during this period had tem- 
] pered but not dampened optimism 
for next year. 

Many who had approached the 
Show expecting to do the bulk of 
their Spring bookings were disap- 
nointed. This held true particularly 
among suppliers of the smaller or 
medium-sized independent shoe re- 
tailers, most of whom reported still 
unwieldy inventories, were unwilling 
to follow any but a cautious buying 
policy. 

Inventories of both large and small 
retailers, chains and department 
stores were considerably lessened 
from the overloaded stocks of sev- 
eral months ago. This was in evi- 
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dence throughout. However, com- 
plete, healthy normalcy was still a 
good three to four months away for 
many and this necessarily kept their 
buying spotty. More encouraging 
was the attitude of buyers who read- 
ily admitted that their Spring sales 
prospects were good and that they 
must shortly do some active ordering. 

Recent weaknesses in hide and 
leather markets did not produce as 
much price pressure as earlier feared 
from shoe buyers. Some pressure was 
reported but mainly by low-end. fac- 
tories. Brand name manufacturers, 
all of whom felt that factory shoe 
prices had already dipped as much 
as they would for Spring, reported 
far less price bickering. 

Thus it was that the PPSSA came 
off about as expected. The sales pic- 
ture was defined more clearly for 
some, still muddled for others. Man- 
ufacturers, bent on providing a new 
sales stimulus for their customers, 
went overboard in offering a wealth 
of colors, styles and “gimmicks.” 
Whether or not customers bit as hard 
as they had hoped, the average shoe 


_manufacturer felt that the bottom had 


been reached, that business could 
only improve from now on. 

At a press conference staged by the 
New England Shoe and Leather As- 
sociation and the National Associa- 
tion of Shoe Chain Stores, co- 
sponsors of the show, Julius G. 
Schnitzer, chief of the National Pro- 
duction Authority’s Leather division, 
declared that the Government would 
continue to allocate domestic hides 
and skins despite the market’s present 
weakened state. Schnitzer said that 
controls could not be determined by 
temporary market conditions, es- 
pecially with the international situa- 
tion continuing highly unstable. 

The NPA official pointed out that 
slackening of price and allocations 
controls at this time would serve only 
to make the shoe industry vulnerable 
to profiteering by speculators. He 
estimated that civilian shoe produc- 
tion for 1951 would total approxi- 
mately 455 million pairs. An addi- 
tional 25 million pairs for the 
military would bring output for the 
year close to 485 million pairs. 

Dickson Stauffer, chief of the Tex- 
tile and Leather Branch of the Office 
of Price Stabilization, reported that 
hide price rollbacks have been “under 
advisement” for some time and that 
OPS was not taking a new stand in 
this regard. 

(Concluded on Page 23) 
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Wisconsin Tanners Club 
Holds Symposium 


A symposium on chrome tanning 
will be held January 19, 1952, by 
the Tanners Production Club of Wis- 
consin. The meeting will start at 
1:30 P.M. at the Plankinton House, 
Milwaukee. An expert panel of 
speakers will comprise the sym- 
posium. 

C. D. Wilson, Fred Rueping 
Leather Co., will discuss “Sorting 
Evaluation of Small Tests.” He will 
show that in the hundreds of small 
plant tests, in most cases the final 
sorting evaluation is meager and not 
properly weighted so as to give the 
real trends. Wilson will demonstrate 
a newer and more reliable method of 
sorting a few skins for evaluation. 

W. R. Lotz and Dr. E. R. Theis 
will handle the subject, “Use of Naph- 
thalenic Syntans In Conjunction With 
Chrome Tanning.” In certain tan- 
neries the suggested amounts of syn- 
tan in one or more of the processes 
have shown improvements, but in 
other tanneries the syntans haven’t 
worked out as planned. Lotz and 
Theis conducted more than 50 pilot 
plant scale tests. The data of all 
these tests will be shown, indicating 
reasons why acid syntans work well 
in some cases, not well in others, 
since the methods of the beamhouse 
and other processing factors play a 
role. 

T. C. Thorstensen and E. R. Theis 
will discuss “The Over-All Basicity 
of Chrome Liquors.” They will show 
that the official method ordinarily 
used for this purpose does not deter- 
mine the real acidity of the chrome 
liquor. They will compare this with 
the Lehigh method, which they claim 
is more reliable. 

R. L. Stubbings, T. C. Thorstensen 
and E. R. Theis will team up for a 
discussion on “The Over-All Basicity 
of Chrome-Tanned Leathers.” They 
will demonstrate that the manner of 
determining the pH of leather and 
determining the “acidity” and “basi- 
city” of leather are generally errone- 
ous, mean little to quality control 
of leather manufacture. By compari- 
sons, more reliable procedures will 
be shown, based on many carefully 
checked tests. 
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PROTEST ARMY SHOE 
CONTRACT TO PRISON 


185,000-Pair Order Blow To 
New England 


New England rose in howling pro- 
test last week as the Army Procure- 
ment Agency was on the verge of 
awarding a contract of 185,000 pairs 
of garrison shoes to the Federal pen- 
itentiary at Leavenworth, Kansas. 
Shoe industry officials, labor leaders, 
congressmen and shoe workers 
hounded Washington with a wave of 
complaints that went all the way up 
to President Truman, the Senate 
Armed Services Committee, the Sec- 
retary of Defense and other top-level 
agencies, 

The protest concerned the 437,000 
pairs of garrison oxfords, nearly 
half of which were to be awarded to 
Prison Industries, Inc. New Eng- 
land complained vigorously that it 
was in dire need of contract work 
to maintain employment, objected to 
contracts being awarded to “convict 
labor” (paid at about 20 cents an 
hour). 

The protests paid off. James V. 
Bennett, head of the Bureau of Pris- 
ons, at the last minute issued a direc- 
tive to all prisons: 

1. No prison industry can seek 
any new contracts for the manufac- 
ture of shoes, army or otherwise, 
until the end of the fiscal year (July 
1, 1952). 

2. When the fiscal year ends, no 
contracts involving the New England 
shoe industry will be accepted until 
and unless leaders in the shoe indus- 
try, both labor and management, are 
consulted. 

3. If the prison shoe industry at 
Leavenworth, Kansas, finds itself in 
direct competition with New Eng- 
land shoe manufacturing in the fu- 
ture, the prison industry must take 
into account commercial! interests, 
schedule production accordingly, 
even if serious curtailment is neces- 
sary. 

While Bennett expressed desire to 
cancel the present contract for 185,- 
000 pairs of garrison shoes, he said 
it was legally impossible and that it 
would impose a financial loss to the 
government because materials for the 
shoes had already been purchased. 

However, in direct contradiction 
to this was the statement of Briga- 
dier General Hollis of the Army QM 
Department that “no awards to fed- 
eral prison industries are in process 
at this time. Presently we are nego- 
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tiating for 475,000 pairs of low quar- 
ter tan shoes (garrison boots), all 
of which will be awarded to private 
industry, I assure you.” 

Bennett said he took his last- 
minute action after learning of the 
serious unemployment in the New 
England shoe industry. “We were 
simply following instruction of the De- 
fense Department asking that every- 
one increase production.” LEATHER 
AnD SHoes’ Washington correspond- 
ent, Carl Morrison, in an interview 
with Bennett, was told, “We’ve been 
making shoes for nearly 25 years, 
with 17,500 ‘employes’ in 25 Fed- 
eral institutions. Yet we make fewer 
than one percent—about 4,000,000 
pairs—-of the nation’s total annually. 
None of these are sold on the open 
market. Leavenworth Prison alone 
makes about 60,000 !pairs monthly, 
or 700,000 a year.” 


Law Is Specific 


The law requires that government 
contracts be awarded to the Bureau 
of Prisons when bids or requests are 
entered. However, the law also states 
that Federal Prison industries “shall 
so operate that no single private in- 
dustry shall be forced to bear an 
undue burden of competition from 
the products of the prison workshops 

. . to reduce to a minimum com- 
petition with private industry or free 
labor.” New England shoe producers 
claim that the 185,000-pair contract 
does create competition with private 
industry and free labor in this in- 
stance where the work is needed by 
the factories, and thus the law is vio- 
lated. 

Massachusetts Congressman Thos. 
J. Lane stated, “It is an incongruous 
situation when ‘slave labor’ is en- 
couraged by a government which 
has been telling the world free enter- 
prise is the only salvation of a har- 
rassed people.” 

Senator Lodge has already drafted 
a bill to amend the law concerning 
government contracts being shared 
by Prison Industries. He stated, 
“The law must be changed. The 
Federal prisons cannot have a legal 
priority over civilian industries, par- 
ticularly in times like these.” 

Labor leaders also protested. John 
Mara, president of the 50,000-member 
Boot & Shoe Workers Union, AFL, 
wired his protest to Washington, is 
following it up with a personal visit 
there next week. President Earle F. 
Snow of the 8,000-member Brother- 
hood of Shoe and Allied Craftsmen, 
concentrated in New England, stated, 
“T think the prison contract is a raw 

(Concluded on Page 23) 
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1951 RETAIL SHOE 
PRICES RISE SHARPLY 


Biggest Increases Shown In 
Men’s Shoes 


Retail prices paid for shoes by 
moderate-income families in large 
cities of the U. S. in the first three- 
quarters of this year showed a steady 
rise through the nine months, with 
the heaviest incomes in the third 
quarter, according to the U. S. Bu- 
reau of Labor Statistics. 

The data consists of an adjusted 
series of an index based on prices in 
the 1935-39 period as equal to 100. 

For men’s street shoes, the, index 
stood in the third 1951 quarter at 
275.6, six points higher than for the 
second quarter, which in itself was 
three points above the first quarter. 
The third-quarter index was 39.5 
points higher than the entire 1950 
average. 

A similar pattern was revealed for 
men’s work shoes, standing at 266.3 
for the third quarter, a gain of 5.8 
over the second, which in turn was 
3.3 points over the first quarter. The 
third quarter of 1951 was 40.8 points 
above the 1950 average. 

Price increases were more mod- 
erate for women’s shoes, which stood 
at 213.3 in the third quarter, a rise 
of only 2.2 points over the second, 
which in turn had gained only 1.2 
over the first. The third-quarter in- 
crease was 24.8 points above the 1950 
average. 

For children’s shoes, the third- 
quarter index stood at 245.6 points, a 
slight rise of 0.9 points over the sec- 
ond quarter, which in turn had 
gained 2.3 over the first. The over- 
all rise for the third quarter was 30.5 
points above the 1950 average. 


SELBY STARTS NEW 
CHILDREN'S SHOE LINE 


Selby Shoe Co. has just started 
production of its new juvenile line, 
Junior Selby Arch Preserver Shoes. 
Initial output will be at the rate of 
200 pairs a day. The line consists 
of infants’ through growing girls’ 
sizes, in basic orthopedic, slip-lasted 
casuals and dressy welts, in addition 
to cemented flats. Manager of the new 
Selby branch is Paul Smith, formerly 
general manager of the W. B. Coon 
Co., Rochester, N. Y. 

A section of the large Selby plant 
has been completely renovated to 
handle the juvenile shoe division. 
Capacity of the new branch is 1,000 
pairs daily. 
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SHOE PRODUCTION 
CONTINUES TO FALL 


11 Months Civilian Output 
Drops 10% 


September footwear production 
was only 35,000,000 pairs, 21 per- 
cent below the same month of 1950 
(44,000,000), according to the Com- 
merce Department’s latest release. 
The slump appears likely to continue 
through the year. September produc- 
tion by types was as follows: 

Women’s shoes, sandals and play- 
shoes came to 15,000,000 pairs, or 
22 percent below September, 1950. 
Men’s shoes were off 13 percent, 
8,000,000 pairs as compared with 
9,000,000 for September of last year. 
House slippers amounted to 4.4 mil- 


lion pairs as compared with 5.8 mil- 
lion in September, 1950. 


September shipments came to 37,- 
000,000 pairs, valued at $152 million, 
with an average per pair value of 
$4.11, as compared with a pairage 
value of $4.20 in August and $3.56 
in September, 1950. 


The Tanners Council estimates 
that October shoe output will come to 
35,500,000 pairs, 19.5 percent below 
October, 1950, when production hit 
44,083,000 pairs. The Council also 
estimates a drop for November — 
34,000,000 pairs, or 11 percent be- 
low November, 1950. The 11-months’ 
civilian shoe output for this year is 
estimated at 404,000,000 pairs, a 
drop of about 10 percent from the 
451,000,000 pairs for the same period 
of 1950. 





SHOE PRODUCTION ANALYZED 





Kind of footwear 


September 


1951 
34,888 
29,967 
7,926 
1,257 
14,934 
2,028 


Shoes and Slippers, total 
Shoes, sandals, and playshoes 

Men’s 

Youths’ and boys’ 

Women’s 

Misses’ 

Children’s 1,673 

Infants’ 1,309 

Babies’ 840 
Athletic 189 
Slippers for housewear 4,386 
Other footwear 346 


(thousands of pairs) 


Production Percent change 
September 1951 
compared with 
September August September 
1950 1951 1950 
43,928 —17 —z21 
37,355 —18 —20 
9,155 —I13 —13 
1,689 —I14 --26 
18,810 —22 —21 
2,575 —13 —21 
2,034 2,232 —18 —25 
1,520 1,777 —14 —26 
944 1,117 —l1 —25 
198 363 — 5 —48 
4,797 5,783 —9 —24+ 
328 427 + 5 —I19 


August 
1951 
41,958 
36,635 

9,106 
1,467 
19,222 

2,342 





CHAIN SALES UP 10% 


Six major shoe chains reported 
dollar sales gains of 10.2 percent for 
October as compared with the same 
month of 1950. For the 10 months 
of 1951, total dollar gain for these 
chains is 7.4 percent over the same 


period of last year. 

It is estimated that actual unit 
sales for October were as good as for 
October, 1950, even though this year 
these chains are operating three per- 
cent more stores. Below is the sta- 
tistical breakdown for the six report- 
ing chains. 





SHOE CHAIN SALES ANALYZED 











CHAIN STORE SALES ($1,000) 


October 
1950 
$ 5,004 
1,712 
6,097 
2,748 
3,345 
3,460 


1951 
$ 5,320 
1,940 
6,828 
3,257 
3,291 
4,013 


Melville 
Miles 


% Change 
+ 63 
413.3 
+12.0 
+18.5 
— 1.6 
+16.0 


10 Months 
1950 

$ 55,877 
18,412 
59,417 
26,767 
35,111 
35,912 


1951 
$ 56,078 
20,938 
62,701 
30,623 
36,400 
41,942 


% Change 





Totals $24,649 $22,366 


+10.2 


$248,682 $231,496 





® C. S. Pierce Co., Brockton, mak- 
ers of shoe specialties, have opened 
a new Sales Promotion-Merchandising 
Department, offering services to retail- 
ers and manufacturers for such spe- 
cial events as store or shoe depart- 
ment openings, anniversaries, etc. Its 
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plan is to offer premium gifts of 
Pierce Fitall Shoe Trees to new cus- 
The 
firm is also showing a new rhinestone 
shoe form for store or window display 


purposes. 


tomers at store openings, etc. 
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Awarded Holly Plaque 











Everit B. Terhune, Boot And Shoe 
Recorder president, was awarded the 
T. Kenyon Holly Memorial Plaque 
for distinguished service to the shoe 
and leather industry, at the semi- 
annual banquet of the 210 Associates, 
held in New York, November 27. The 
affair was attended by 1,600 repre- 
sentatives of the industry. 


BRITISH UNITED ENDS 
TIED LEASES SYSTEM 


The British United Shoe Machinery 
Corporation has terminated its sys- 
tem of “tied leases” which have been 
associated wtih the British shoe in- 
dustry almost since the formulation 
of the Corporation in England. It 
becomes effective January 1, 1952. 


In effect, under the tied leasing 
system, a shoe manufacturer was ob- 
ligated to use practically all available 
British United shoe machines in his 
factory; or could not use competitive 
machinery without grant of permis- 
sion from United, or paying higher 
rates for United machinery. 


Five years ago an official meeting 
was held by the British shoe manu- 
facturers, in which a report urging 
termination of the complex tied leas- 
ing system was issued. Eventually, 
a six-man committee, three from the 
shoe manufacturers’ heraesr ty and 
three from the British United, were 
appointed to study the matter with 
a view to ending the system. Just re- 
cently, after several years of negotia- 
tion and discussion, the change was 
brought about. Though the tied leas- 
ing system is now eliminated, the 
regular United leasing system will 
continue to function, similar to the 
arrangement in the U. S. 


Reilly-Whiteman-Walton 
Elects Morrison 

C. M. Morrison, Jr., was elected 
president of Reilly-Whiteman-Walton 
Co., Conshohocken, Pa., manufac- 
turers of tanning materials and oils. 
At the special directors meeting, held, 
Oct. 29, Daniel S. Whiteman resigned 
as president and was elected Chair- 
man of the Board of Directors. 


Charlie Morrison, formerly vice- 
president in charge of sales and new 
developments for many years, is 
credited with being importantly re- 
sponsible for the steady growth of 
this company. 

Other officers and directors of the 
firm are, A. J. Voit, Mary D. Casey, 
M. P. Felton, and H. A. Whitenight. 





THE WIDE-OPEN LEDGER 


When Crompton factors a business, the bulk of its working capi- 
tal is no longer locked up tight in the accounts receivable ledger. 


We carry the load of distribution financing. You benefit through 
greater concentration on better performance —in making and 
moving goods. 


Crompton Factoring continuously converts receivables into cash... your assets - 
needn’t be idle for a minute. You get rid of credit and collection overhead and 
credit risks...safeguarding your investment against such losses. 


These day-to-day reinforcements for working capital ease all sorts of operating 
problems. That is why Crompton service is the master key that opens new 
potentials in net earnings. 


Fre Raman Tasos 


CROMPTON-RICHMOND CO., INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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EDGE OUT COMPETITION 
with Jameson’é 
WATERPROOF 
HEEL and EDGE 
FINISH 


FOR RUBBER AND PLASTIC SOLES 


Fibre and Leather Heels 
with Rubber or Plastic 


Toplifts 


A 
BEAUTIFULLY 
SET EDGE 
FOR RUBBER 
SOLES 


THAT REQUIRES NO PRIMING COAT OR EDGE FILLER 


OPERATING INSTRUCTIONS An Exceptionally Well Filled 


BRUSH ON—ALLOW TO DRY oct Susmmnes Betty 20. A 


_ Smooth Bright Finish. Single 
SET WITH MEDIUM HOT IRON ~ Coat Holds Well On Plastic 


Toplift. 


In black and all colors to match customers’ specific requirements 
A line from you will bring our representative to demonstrate our products. 


* 


C. F. JAMESON & CO., INC. 


218 RIVER ST., HAVERHILL, MASS. 


AGENTS 
Dellinger Gales Co. 
Reading, Pa. 
Brockten Operating Co. 
Aven, Mass. 


E. E. Furetenau & Son 


New York Stain Co. 
Brooklyn, N. Y. Norwood, Ohio 








Eagle Ottawa 
CORRECTED GRAIN CORRECTED GRAIN 
ELK SIDES ELK SIDES 


Merican Wolverine Prints 


FULL GRAI 
PRINTS’ ss CORRECTED GRAIN 
Haven Sides Sportster Sides 
CHROME COMBINATION 
Tuftoe 
TIPPING 


Flexible Splits 


SALES OFFICES IN PRINCIPAL CITIES 





MILITARY 
BIDS AND AWARDS 





Shoe Lasts 


December 7, 1951—Navy Invi- 
tation No. 9869 — 25,000 prs. lasts, 
shoe; for delivery to Mechanicsburg, 
Pa., 1/3 each after 30, 60 and 90 
days of contract award. Opening, 
New York 2 P.M.; this procurement 
for the Navy. 


Hospital Slippers 
December 17, 1951—Navy In- 
vitation No. 668—4,032 pairs slip- 
pers, hospital, canvas, size 4. Open- 
ing, New York, 3 p.m. 


LACING AWARD MADE 
The N. Y. Quartermaster Procure- 


ment Agency has announced the 
award on Invitation QM 30-280-52- 
447, covering Leather Lacing, 100 
yds., to the American Stay Co., Mal- 
den, Mass. 


Five Bidders On Army 
Dress Shoes 


Lumbard-Watson Co., Auburn, 
Me., was low bidder at the opening 
of Navy Invitation No. 9873—2,000 
prs. shoes, dress, pump, black, wom- 
en’s, offering to supply all at $4.75; 
30 days acceptance, 1% in ten days, 
Y% of 1% in 20 days. 

Four other bidders were: : 

W. B. Coon Co., Rochester, N. Y.; 
all $7.87; ten days acceptance, net; 
Cradock-Terry Shoe Corp., Lynch- 
burg, Va.; all $4.91; ten days accept- 
ance, 1/10 of 1% in 30 days; Selby 
Shoe Co., Portsmouth, O.; all $6.251; 
ten days acceptance, net; Sherman 
Footwear Co., Marlboro, Mass.; all 
$6.38; 30 days acceptance, net. 


EIGHT LEATHER BIDDERS 


There were eight bidders at the 
opening of Army Invitation No. 445, 
calling for various leather items. The 
following companies bid low on each 
of the five items: 

Items 1 & 2—leather, calfskin 
black and medium brown tooling— 
A. F. Gallun & Sons, Milwaukee, Wis- 
consin; all .585 per square foot; ten 
days acceptance, net. 

Items 3, 4a and 4b—leather sheep- 
skin lining, black and brown,— 
Brindis Tanning Co., Haverhill, 
Mass.; all .154; 30 days acceptance, 
1% in 20 days. 
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MILLION PAIR BOOTS 
TO EIGHT FIRMS 


Eight firms were awarded contracts 
on the huge 1,050,000 pairs of Army 
Combat Boots, QM-30-280-52-NEG- 
48, it is announced by the New York 
Quartermaster Procurement Agency. 
The first, quantity and dollar value 
figuring in the contracts follow: 

J. F. McElwain Co., Nashua, N. H., 
375,000 pr., dollar value $2,641,875; 
John Addison Footwear, Inc., Marl- 
boro, Mass., 100,000 pr., dollar value 
$708,740; Hanover Shoe, Inc., Han- 
over, Pa., 30,000 pr., dollar value, 
$214,800. 

Knipe Bros., Inc., 75,000 pr., dol- 
lar value, $528,750; Curtis Shoe Co., 
Inc., 77,000 pr., dollar value $553,- 
630; The John Foote Shoe Co., 
Brockton, Mass., 36,000 pr., dollar 
value $258,480. 

Endicott-Johnson Corp., Endicott, 
N. Y., and Belleville Shoe Mfg. Co., 
Belleville, Illinois, split 357,000 pr. 
with a dollar value of approximately 
$2,500,000. 


Eight Bidders On Cotton 
Gloves 
Eight firms bid Army Invitation 
QM-11-009-52-455 for 3000 pairs of 
Cotton Gloves, opened at the Chicago 
Quartermaster Depot, Nov. 15. 


Low bidder the 20th Century Glove 
Co., Inc., Atlanta, Texas, with a bid 
of .639. 

Three Bid On Women's 

Storm Rubbers 

United States Rubber Co., Nauga- 
tuck, Conn., and the Bristol Manufac- 
turing Corp., Bristol, R. I., bid neck 
to neck for 3,186 prs. women’s storm 
rubbers which the Navy seeks to buy 
under invitation No. 9866, both of- 
fering to supply the total quantity at 
$1.41 per pair. U. S. Rubber’s terms 
were 30 days acceptance, net, Bristol 
offered the same terms. The only 
other bidder was Tyer Rubber Co., 
Andover, Mass., which offered to 
supply the total quantity at $1.56, 
ten days acceptance, net. 


Nine Bid For Leather 
Items 

At another Army Opening, No. 
407,—this one calling for various 
leather items (5) leather sheepskin 
el morocco black, brown, green and 
red, and leather, calfskin medium 
brown—there were nine bidders; the 
low bidders in each category follow: 

Items 1 through 4, Fidelity Leather 
Co., Inc., Salem, Mass.; all .274; 60 
days acceptance, net. 

Item 5, R. Neuman & Co., Ho- 
boken, N. J.; all .62; 60 days accept- 
ance, 2% in 30 days. 


Eleven Bid On Women's 
Service Oxfords 

Chris Laganas Shoe Co., Lowell, 
Mass. bid low on Navy Invitation No. 
9797, offering to supply 19,000 prs. 
women’s black service oxfords at 
$3.89 per pair, 30 days acceptance, 
net. Ten other bidders were: 

A. S. Kreider Shoe Co., Annville, 
Pa.; all $7.54; 21 days accept., net. 

Holmes-Stickney, Inc., Portland, 
Me.; all $5.47; 60 days accept., 1% 
in ten days. 

Selby Shoe Co., Portsmouth, O.; 
all $5.829; 20 days accept., net. 

Craddock-Terry, Lynchburg, Va.; 
all $4.63; 1/10 of 1% in 30 days, 
ten days accept. 

W. B. Coon Co., Rochester, N. Y.; 
7,000 prs. $6.01; ten days accept. 

United States Shoe Corp., Cincin- 
nati, O.; 7,000 prs. $5.56; 60 days. 

Juvenile Shoe Corp. of America, 
Aurora, Mo.; all $5.25; 15 days ac- 
ceptance, net. 

Vocational Footwear Inc., Lutes- 
ville, Mo.; all $5.44; 60 days accept- 
ance, net. 


International Shoe Co., St. Louis, ~ 
Mo.; all $5.99; 20 days acceptance. © 


General Shoe Corp., 
Tenn.; all $4.31; ten days accept. © 
1/10 of 1% in ten days. 





With the trend to 





stiffness, piping. 





SMOOTH - FACED LEATHERS 


you must look to QUALITY in your uppers! 


You must eliminate wrinkles, boardiness, 


You must obtain smoothness, soft luxuri- 
ous “feel,” perfect fiexibility. 


There is one way to get the right result: 


apply the correct solvent doubling cement 





with the perfect applicator 





Also manufacturers of: 
Booth Power Folders 
Boston Power Seam Rubbers 
Boston Seam Reducers 


NEW YORK DOUBLING CEMENTER, 
The AIR CUSHION DOUBLE 


Adhesive Tapes 
Osgood Taping Machines 
Boston Latex Cementers 


Die Mee Wee 


Model 7RP 
R 


Speedflex Cementers 
Stampress Foot Power Folders 
Bosmaco Sewing Machine Parts 





Whitman, Mass. 
Johnson City, N. Y. 





Columbus, Ohio 
Cincinnati, Ohio 


BRANCH OFFICES: 


Dallas, Texas Chicago, Ill. 
Milwaukee, Wis. 


Kitchener, Ont. 
St. Louis, Mo. 


South River, N. J. 
Los Angeles, Cal. 
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CARR LEATHER CO: 


69 SOUTH ST: 
BOSTON 
TANNERIES AT PEABODY 


Since 1888 


Specialty Leathers 
Side — Horse 


Well known Tannages 


aaa, 42863 
ANILETTE 
ROSS-ETTE 


and the popular 


A.H. Ross & Sons Co 


Chicago 22, Ilinois 





LEATHER MARKETS HOPE FOR 
STEADIER SALES, MORE VOLUME 


Lower, Firmer Prices Encourage Business All 
Along The Line 


Sole Steadier 


With heavy hides still weak, Boston 
sole leather tanners report indications 
of steadying bend prices. A sub- 
stantial demand for all available 
light bends apparently helps mediums 
maintain last week’s price level. 
Heavy bends find little new demand, 
are consequently weak, but small pro- 
duction does its bit in counteracting 
downward trend. Just now some be- 
lieve bottom has been reached; oth- 
ers look for another moderate decline 
before prices level off. The shoe 
manufacturer holds the key to entire 
situation; if he turns just slightly 
away from synthetic soles present 
prices should hold. 


Sole Leather 


Sole leather tanners of Philadel- 
phia find that the lowered hide prices 
had a definite effect on business. 
Tanners were able to lower their 
prices almost to bottom. Shoe manu- 
facturers think prices still at bar- 
gaining level and are making offers 
at a still lower price, but for very 
large amounts. 

Tanners are not ready for the 
offered prices and do not commit 
themselves to large amounts at any 
low prices because hide prices are 
already levelling off and future pic- 
ture questionable. Tanners cannot 
make sales at low prices since these 
are for future delivery and they can 
lose money if hide prices go up 
again. Good potential market right 
now and prices are more in line 
to push out synthetics which are com- 
peting heavily. Picture is too unclear 
to quote any prices for factory or 
finding bends. They are giving quo- 
tations of 24c. for heads and 32-35c. 
for bellies. 


Sole Leather Offal 

Boston offal dealers sold heavy cow 
bellies for 28c this week and asked 
30c for steers. Lighter leather 
brought a cent or two less. Single 
shoulders not active, prices mixed. 
Double roughs bring prices in low 
60s, with an occasional exceptionally 
good lot demanding a premium of 
several cents. Heads bring between 
20 and 25c according to worth; de- 
mand slight. Foreshanks in small 
supply and demand, bring between 
20 and 24. 


Calf Leathers Better 
Boston calf tanners again finding 
out that when the price of calf is low 
enough, business comes along fairly 
easily. Demand for women’s leather 
below 60c reported good; for men’s 
weights at same level, fair. Up to 
about 85c quoted for good grades in 
men’s weights that find takers. When 
price above that figure, buyers shy 
away. A large number of country 
skins available, especially in lighter 
weights. This means satisfactory 
supply of low priced leather for dur- 
ation of present run. Suede calf finds 
moderate call in regular weights, but 

heavy suede continues active. 


Side Leather Fair 

Side leather available in Boston at 
wide variety of prices. New business 
fair with some. Usually best tan- 
nages get first chance at new busi- 
ness. Up to about 54c usually asked 
for combination tanned extremes of 
heavy weight. Dress elk wanted in 
fair quantities at about 46c and 
down, for large, about 52c and down 
for extremes. Demand for Garrison 
leather continues good with up to 
52c asked. Army retan brings about 
46c and down with enough demand 
to keep price stable for the moment. 











33 Spruce St. 








SHEEP SKIN RUSSETS 


Large Lots - Small Lots 


Wide range of selections and prices 


DRUEDING BROS. CO. 


Telephone: BE 3-1826 


New York 38, N. Y. 
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Sheep Leather Firm 

Boston sheep tanners continue to 
feel extremely isolated from rest of 
the market. While all other types 
of raw stock are down, sheep holds 
fairly firm. Demand for finished 
leather, however, only fair with 
strong pressure downward. So far 
tanners have held prices to levels that, 
while offering little profit, allow for 
replacement costs. Synthetic lining 
materials take big bite of traditional 
sheep market. The matter of a few 
cents a foot would gain much of that 
market back. Tanners wish for such 
a development but point to costs as 


big obstacle. 


Splits Better 

Boston split tanners report better 
lining business as some lines quote 
20c and down. At such prices, they 
say, there is steadily growing de- 
mand. Some tanners hold to higher 
prices, get little business. Suede 
splits find considerable new interest 
in women’s weights, high colors. 
Men’s weights, or weights used for 
unlined women’s shoes, continue in 
good demand with up to 47c asked 
for the best. Work shoe splits bring 
about 28c and down with demand 
fair. 


Kid Leather Dull 

Kid leather tanners of Philadel- 
phia find there is no real business. 
Things are dull. Colors considered 
big, particularly in glazed, but many 
problems around colors. Most of 
colored glazed still in sampling 
stages, and orders coming in are 
small, but for great variety. Shoe 
manufacturers cannot get together on 
what shades to push; no real 
emphasis on any particular color. 
Tremendous interest developing in 
purples and violets, but even here 
the interest is divided among a 
variety of tones. White is late this 
year, nothing much has materialized 
in it. Suede selling mainly in black. 
Little talk of white suede. 

Linings slow. Slipper leathers not 
in demand; no one expects much 
business either from slipper manu- 
facturers or from cowboy boot 
manufacturers. Nothjng reported in 
crushed or satin mats. List prices 
are still as published but sales are 
made at practically any reasonable 
price. Little buying; the state of the 
rawskin market doesn’t mean too 
much to local tanners. 


Average List Prices 


Suede 45c-95c 
Glazed 35c-$1.05 
Linings 30c-60c 
Slipper 35c-70c 
Satin mats 69c-$1.20 
Crushed 35c-80e 


Belting Leather Slow 


Belting leather tanners of Phila- 
delphia find business slow but there 
are indications of developing activity. 
Belting prices lower than for a long 
time. However, potential buyers think 
things are in a bargaining stage and 
are offering even less. Rough leather 
tanners feel that the bottom will be 
reached soon but buyers are not sure. 
For this reason actual price quota- 
tions of butt bends are not made. An 
average price of 74c. is quoted for 
shoulders. 

Curriers find that there ‘is no 
business. Market is on the down 
grade. Although list prices are kept 
unchanged for quotations, actual sales 
are made at any prices curriers feel 
are within reason. Most potential 
buyers holding out for even lower ~ 
prices. Because of the situation most — 
curriers not buying much — only ~ 





DAVIS LEATHER INC. 


TWO PARK AVENUE, NEW YORK 16, NEW YORK 


R. A. Brea—Manager 


Specializing in high grade full chrome calf leathers for the shoe, handbag and novelty trade 
in an extensive range (162 shades) of Ultra High Style Colors. 


DOMINION CALF LEATHERS 


CINCINNATI—J. R. Kueven, 626 Broadway. 
CALIFORNIA—A. J. & J. R. Cook Co. 


BABY CALF LEATHERS 


BOSTON—Bergman & Brookhouse, 112 Beach St. 
ST. LOUIS AND SOUTHWEST: O. B. Dahm, 

1602 Locust St., St. Louis, Mo. 
MILWAUKEE—H. I. Stewart, 9!8 North 4th St. 


ENGLAND—Davis Canadian Leathers Ltd., Los Angeles—1220 Maple Ave. 
3 Granby St., Leicester San Francisco—237 Eighth St. 


TANNERY— DAVIS LEATHER CO. LTD., NEWMARKET, ONTARIO, CANADA 


WORMIL 


a leather by... 














Seta nei, 


For dress wear our Normil is A smooth, sleek 
leather of full chrome tannage, it has a calf-like finish and rich appear- 
ance. Made in both black and colors. 





J. GREENEBAUM 
TANNING COMPANY x 


sano CHICAGO CHICAGO - MILWAUKEE BOSTON 


TANNERIES in MILWAUKEE 
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GENUINE KANGAROO 
SUEDE KID 


TRADE MARK REG. U.S.PAT. OFF. 


BLACK GLAZED KID 
KID LININGS 


SURPASS LEATHER COMPANY 
9th and Westmoreland Sts., Philadelphia 40, Pa. 








KORN LEATHER COMPANY 


TANNERS OF 


S. ° 


; FOR EVERY PURPOSE 
MEN'S AND WOMEN'S 
IN THE POPULAR PRICED RANGE 


PEABODY, MASS., U. 3. 
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necessary replacements. They are not 
too optimistic about the immediate 
future. 

AVERAGE CURRIED BELTING PRICES 

QUOTED IN PHILADELPHIA 

Curried Belting Best Selec. No.2 No.3 
Butt bends 1.56-1.60 1.51-1.56 1.46-1.50 
Centers 12” 1.87-1.89 1.76-1.79 1.58-1.62 
Centers 24”-28” .. 1.81-1.84 1.75-1.76 1.61-1.63 
Centers 30” 1.75-1.81 1.70-1.73 1.60-1.68 
Wide sides ..... 1.46-1.52 1.42-1.48 1.35-1.42 
Narrow sides ... 1.40-1.45 1.36-1.41 1.30-1.37 

Additional premiums: extra light plus 14c; 
light plus 10c; extra heavy plus 10c 


TANNING MATERIALS 
Divi Divi, 42% basis shipment, bag § 98.00 
Wattle bark, ton 
ype er cree “Fair Average’ $106.00 
pdedalia wns tae v¢e ‘‘Merchantable’’ $102.00 
Sumac, 28% wegeees boca ch ebek seamen 


Myrobalans, J. 1's vee ee ee $57.00 

Crushed $79.00-£80.00 os 2's a 

. I's cee ee ee $57.00 
Valonia Cups, '30- 32% ‘guaranteed 

Valonia Beards, 42% guaranteed $88.00-$90.00 

Mangrove Bark, 30% So. Am. ........$55.00 

Mangrove Bark, 38% East African ....$81.50 


Tanning Extracts 
Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. plant 
EE GEO cba Kp bd 6 6p GN Sen cees vases 
Barrels, c.l. 
Barrels, l.c.1. ivGneehenxbevnws 
Chestnut Extract, Powdered (basis 
60% tannin), f.0.b. plant 
Bags. c.l. J mecha ac 
Bags, l.c.l. saalvach o> mies 
Cutch, a Borneo, 55% tannin, 
plus d .08 
Gambier Extract, 25% tannin, 
Beis. ~... es +. 8% .12 
Hemlock extract, 25% ‘tannin, tk. cars 
f.o.b. works ...... ennccee re 
Be OL 24s. 06% 
Oak bark extract, 25% tannin, 
bbls. 6%-6%, tks. .... dilate, 
Quebracho extract 
Solid, ord., basis 63% tannin, c.l. 
plus duty ‘. . 1 31/64 
Solid clar., basis 64% ‘tannin, ec. eae 3/16 
Liquid basis 35% tannin, bbls. ” 
Ground extract 
Wattle bark, extract, solid ‘(plus duty) -11% 
Powdered couet spruce, been, e.1. ' 
05%; Le... cosency sOD% 
Spruce extract, ‘tks. f.0.b. whe. eae yes oO 
Powdered valonia extract, 63% tannia -9%-9% 
Myrobalan extract, solid, 55% tannin .10% 
Myrobalan extract, powdered, 60% tannin .10% 
Valonia extract, powdered, 63% tannin .9%-9% 


Tanners’ Oils 

Castor oil. No. 1 C.P. drs. Le.l. ....... .35% 

Sulphonated castor oil, 75% res 

Cod Oil, Nfid., loose basis 

Cod, sulphonated, pure 25% moisture .. 

Cod, sulphonated, 25% added mineral. . 

Cod, sulphonated, 50% added mineral. . 

Linseed oil tks., c.l. zone 1 ........... 
drums, lc). .. 0 e-ee'ee Neee sok 

Neatsfoot, 20° CT. 

Neatsfoot, 30° C.T. * 

_——- prime drums, c.1. 





Olive, 

Waterless Moellon 

Artificial Moelion, 25% moisture .. 
Chamois Moellon, 25% moisture ...... 
Common degras 

Neutral degras 

Sulphonated Tallow, 75% 

Sulphonated compound 

Sulphonated Tallow, 50% 

Sponging compound ...........-6-.s005. 
Split Ow 

Sulphonated sperm, 25% water ........ 
Petroleum Oils, 200 seconds visc., 


f.0.b. 

Petroleum ‘Oils, “150. seconds vise. 
f.o.b. 

Petroleum 2 Oils, "100 "seconds vi . 
f.0.b. sescece off 
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Glove Leathers Pick Up 

The continued cold weather plus 
the approaching holidays have stim- 
ulated the glove and leather business. 
Buyers concentrating on men’s 
gloves and neglecting ladies’. Pig- 
skins the exception. Continual pres- 
sure to cut prices for sales and pro- 
motions. 

General price structure fairly 
steady. Men’s grey suedes are off two 
cents on the top grade, now quoted 
at 38c. Iranian grains have worked 
down from the 28c top to about 26c 
for the same grade. Domestic pigtex 
grades quoted from 25 to 29c. Pig- 
skin prices hard to pin down. 


OPTIMISM PREVAILS 
(Concluded from Page 14) 


Frank Schell, president of the Na- 
tional Association of Shoe Chain 
Stores, said that the larger shoe 
chain stores were planning a 10 per- 
cent dollar increase in Spring sales 
with an even larger boost in units. 
He admitted, however, that it was 
almost impossible to estimate pairage 
sales by the chains in 1951. First, 
the chains did not report on units 
sold. Also, consumer buying in a 
year when prices were generally ris- 
ing had shifted emphasis to lower 
priced and casual lines. 

Abe Berkowitz, treasurer of 
Bourque Shoe Co., and Normand P. 
Liberty of H. O. Rondeau Shoe Co., 
representing the New England Shoe 
and Leather Association, said it 
would be some time before shoe 
manufacturers could determine the 
practicability of synthetic upper ma- 
terials. 

The next Popular Price Shoe Show 
will be held May 11-15, 1952, at the 
same hotels in New York City. 


PROTEST PRISON CONTRACT 
(Concluded from Page 15) 


deal. It is an outrage against the 
shoe workers of the Brockton area. 
First the government takes away 
their money in taxes, then takes away 
their work.” 

Angelo Georgian, New England 

territorial representative of the 
United Shoe Workers of America, 
CIO, wired President Truman to “put 
an end to a practice which penalizes 
organized labor and private indus- 
try.” 
William Green, president of the 
American Federation of Labor, told 
Congressman Lane, “I am giving the 
problem my official attention. I wil 
do everything to bring about a solu- 
tion on a fair basis.” 
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/enmeed of Qualily 
SMOOTH AND = SIDE LEATHER 


@ 
VEGETABLE 
For Linings, Bags, Case. and Strap 
e6.° 


INDIAN TANNED LEATHER 
For Fine Casuals and Sport Shoes 


Also Contract Tanning 


ISCONSIN 
OL AMOULT ELLE: 


~ 1830 S.THIRD ST., MILWAUKEE 4.WIS. 











CONTRACT TANNING 
of splits and sheep 


CONTRACT FINISHING 
of all kinds 


Originators of AMOLIN, the 
perfect split substitute for side 
leather, in all weights and 
colors. Write us for swatches 
or sample splits. 


Sales Agent 
GEO. LIMON TANNING CO. 
Peabody, Mass. 
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HIDE MARKET UNCHANGED AS 
HEAVY SELECTIONS CONTINUE WEAK 


Light Hides Still Firm But Price Pressure Grows 
Steadily 


Hide and skin markets displayed 
a slightly better undertone. While 
further declines in prices were regis- 
tered in early dealings, the appear- 
ance of some follow-up buying at the 
new lower levels established on vari- 
ous descriptions tended to give the 
market some appearance of stability. 

Feature trading in the big packer 
market was in heavy native steers 
at 18c, a good volume of sales by 
big four and larger independent 
packers aggregating close to 25,000 
hides of this selection alone, resultin 
in some killers now being fairly well 
sold up on these. Sole leather tan- 
ners were fairly active buyers in 
picking up available heavy native 
steers. 

Heavy native cows came in for 
some demand from specialty tanners 
who bought rather liberal supplies 
from northern light grub points. 
These buyers, however, shied away 
from Chicago and river heavy cows 
which are too grubby for them at 


this time of year and usually are sold 
to sole leather tanners on about the 
same basis as northern branded cows. 
Scattered purchases of heavy branded 
steers made by sole leather outlets. 

Light hides in a much improved 
position. Supplies left unsold fol- 
lowing recent trading are rather lim- 
ited owing to production seasonally 
running more to the heavy end. Con- 
sequently, upper tanners readily paid 
steady prices on light cows and south- 
western light average branded cows. 
Scarcity of light native steers and 
extreme light selections was revealed 
when some buyers took on mixed 
packs of heavy and light native steers. 

Also, the purchase of Ft. Worth 
light cows and ex. light native steers 
at 29c, or one cent above previous 
sale from that point, was surprising 
in view of southwestern and south- 
eastern kip selling at 281c for over- 
weights. 


~~~ Nevertheless, some traders looked 


for calf and kip leather to sell in an 
improved volume in view of the bet- 
ter feeling evident at the New York 
Shoe Show this week. Interest in raw 
calf and kip skins around steady 
prices at mid-week tended to support 
this contention. 


Packer Hides Mixed 


Trading in big packer hides 
amounted to about 65,000 this week, 
including the outside independents. 
Activity generally at steady levels 
with the exception of heavy hides, 


sold first at a substantial decline, mov- 
ing at 2c lower or 18c. Heavy cows 
were next at 19c for rivers, or lc 
lower, although light grubbing points 
had sold earlier in the week at 201c. 

Steady selling selections were 
branded steers, branded cows and 
some light average branded and light 
native cows, and regular point light 
native cows. Bulls were established 
at 15\4c after being a nominal 15c. 

The market appears in a very defi- 
nite position of firmness for light 
hides but easier on heavy sides. It 
is a question, however, as to how 
much lower the heavy hides can go 
before the light hides will react, or 
how long light hides can sell steady 
without causing some support for 
heavy hires. 

Calf and Kip Move 

Calf market active, about 30,000 
Big 4 St. Louis and other Riverpoint 
skins selling at 36c for allweights. 
About 4,000 St. Paul allweights sold 
at 3714¢, all steady. Some kip trad- 
ing and a sale in overweights in fair 
volume was noted at 34c and 29c 
respectively, with 28%4c paid for 
Southeastern overweights. 

Calfskins look better, although 
higher priced trading has not yet 
taken place. One Big Four has asked 
40g for Northern allweights against 
a 37\%c bid. Small packer kip sold 
at 26c in good volume. Country 
mixed calf sold at 23c. Regular big 
packer slunks sold at $1.60. 

Small Packer Spotty 

This week brought about changes 
in the small packer market, the pat- 
tern going from firm to weak and 
from weak to firm. Changes gener- 
ally restricted to very light hides 
only. By mid-week the market was 
pretty well defined, although quota- 
tions were still rather confusing. 


There are three markets in one 
here. Heavy hides are draggy, me- 


both heavy native steers and cows 
going lower. Heavy native steers 





QUOTATIONS 


Present Week Ago MonthAgo Year Ago 


H. . Light native steers 25N 25 28N 37 


Heavy native steers 18 20N 27N 33¥, 
Ex. light native steers 27N 27 30N 40 
Light native cows ..........234%2-24%2 23%4-24% 28 37-38 
Heavy native cows 19 -20% 21 -21% 28 3414-35 
Native bulls 15 16N 20 24 -24% 
Heavy Texas steers 17 18N 25 31-31% 
Light Texas steers 23 23N 27N 34.AN 
Ex. light Texas steers 25 25N 29N 37.4N 
Butt branded steers 17 25 31-31% 
Colorado steers 16 24N 30% 
Branded cows 20 -22 26 34-3414 
Branded bulls : 14 19 23-23% 
Packer calfskins 36-37% 36 -37% 55N 58 -60 70 
Packer kipskins 2812-34 29-34 5244N 60 
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dium averages are fair, and light 
hides, particularly very light averages, 
wanted, but interest is specialized i 
that buyers want certain types 
hides, from certain places, and i 
certain percentages of natives 
brands, and steers to cows. 

Ideas around 35% under Table I 
for most offerings, some willing to 
bid 30% under Table I on the best 
offerings of choice hides. 
want more money, of course, but have 
been willing to sell in reasonable vol- 
ume at those levels. 

Medium averages slower, but mov- 
ing occasionally. Price ideas hover 
around 37% to 40% under Table I, 
most bids starting at 40%. Some 
choice lots around 48/50 lbs., and 
50/52 Ibs. average have sold at 35c 
under Table I, flat basis. 

Heavy hides still very dull. Best 
prices on some lots are around 45% 
under Table I, but sellers not willing 
to accept. Tanners, however, very 
restricted bidders on these hides and 
there are certainly plenty of them 
around. 


Country Slow 

Country hides, except for the best, 
most choice lots, very slow. Best end 
of locker and city butcher hides 
going at prices up to 40% under 
Table I, but most lots run 45% un 
der Table I with very heavy hides 
50% and less. 


Sellers - 


Lamb pelts figured around $3.50 
per cwt. liveweight basis for best 
Westerns, sellers asking more. Na- 
tives 25 to 50c less. Pickled skins 
are very dull, talked around $11 to 
$1.50 per dozen for big packers. Sell- 
ers want more money. 


Dry Sheepskins Steady 
Little change in the raw stock mar- 
kets. Buying interest rather negligible 
as most operators have low set views, 
generally below shippers asking 
prices. There was a report that some 
spot lots of Iranian pickled skins sold 
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WILLIAM Whitman conraw, INC., 


ARLINGTON DIVISION 


261 FIFTH AVENUE, NEW YORK 16, N. Y. 
Telephone: GRegon 9-1000 


This market is much the same as 
small packers except that the activity 
is much more restricted. Sellers find 
that buyers are more inclined to go 
into the big and small packer mar- 
kets first. 


Horsehides Quiet 

Horsehides slow, interest dull, and 
prices lower than last week. Sales 
are practically nil; best interest for 
60/70 lb. trimmed Midwestern hides 
around $8 tops, some talking $7.50 
tops. Fronts salable only at very 
ridiculously low prices which sellers 
won't consider. Best interest priced 
around $5.75 to $6.00. Butts, basis 
22 inches and up, talked around 
$2.50, some less, depending upon 
quality. 
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SINCE 1888 
MANUFACTURERS OF 
ELECTROTYPE EMBOSSING PLATES 
SOLID STEEL ENGRAVED PLATES 
SMOOTH PLATES 
ALL SUPPLIES FOR BUILDING BEDS 


STANDARD EMBOSSING PLATE MFG. Co. 
125-131 PULASKI ST., NEWARK 5, NEW JERSEY 


Foreign Representative 
WOLFF INTERNATIONAL INC., 2577 NO. TEUTONIA AVE., 
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Sheep Pelts Lag 

Pelt market very quiet; pullers 
not showing much interest at prices 
that seem attractive to sellers. Shear!- 
ings, however, in a little better posi- 
tion although production during re- 
cent weeks has prevented the accumu- 
lation of any large quantities. 

Prices holding around $2.90 to 
$3.00 for big packer No. 1 shearlings, 
$2.10 to $2.20 for No. 2’s and $1.65 
for No. 3’s. Fall clips talked around 
$3.30 to $3.50 by packers, tops at 
$3.30 by tanners. 
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at from $11-$13 a dozen, depending 
upon quality. 

Export interest in Peruvian slats 
and some additional business has 
been consummated but at slightly 
lower levels with latest sales at 28/c 
per lb., fob. Peruvian port. 

Hair sheep markets slow and nom- 
inal due to high asking prices at ori- 
gin. Offers are small as shippers 
realize the futility of trying to do 
business. While some quarters state 
that Brazil cabrettas are slightly 
lower, they are still too high for this 
market with local tanners and Euro- 
pean buyers said to be taking the 
skins. Cape glovers are held at $21- 
$22 per dozen. Other descriptions 
are in a similar position with prices 
nominal awaiting sales. 

Shearlings slow and nominal. Not 
much interest as buyers contend that 
notwithstanding the lower quotations, 
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prices too high for this market based 
on domestic levels and general busi- 
ness conditions. 

Wool sheep markets are mixed at 
origin with latest advices from Aus- 
tralia that at the Melbourne sale 
there were 17,400 skins offered and 
prices ranged from two to ten pence 
lower, depending upon the selections 
involved. The shearling end the 
firmest. At Sydney, prices were two 
to nine pence lower with combing 
lengths most affected. More offers 
of pulling skins but pullers state that 
prices are still 5-10 percent too high 
for this market. Another factor is 
that buyers are unwilling to book 
ahead, not knowing what conditions 
will be when the skins arrive in this 
country. 


Reptiles Lethargic 

Market quiet as only scattered sales 
can be confirmed. Tanners state that 
while they have been booking some 
leather, quantities involved are not 
up to expectations and they would 
have to see considerable business be- 
fore they re-enter the raw stock mar- 
kets in a large way. 

Mixed reports heard from India 
regarding Madras bark tanned whips. 
While one quarter reported a sale of 
5,000 4 inches up, averaging 414 
inches, 70/30 selection, at 72c, others 
state that offers at 70c failed to in- 
terest buyers, who were not return- 
ing any bids. Offers have ranged 
from 70-7114c as to sellers. 


Deerskins Dull 

Trading restricted as most large 
buyers are out of market. An occa- 
sional sale is noted to a smaller buyer 
or one who needs skins to finish up 
contracts. While some shippers are 
unwilling to accept under 70c fob., 
basis importers, for Brazil “jacks,” 
it is understood that there have been 
some sales made below that level. 
Generally, buyers’ views are consid- 


SALWIN LEATHER TO 
OPEN NEW TANNERY 


Salwin Leather Co. will start pro- 
duction in its new plant in early 1952. 
The new site is in Lawrence, Mass., 
where 54,000 square feet of floor 
space formerlly occupied by the E. 
Frank Lewis Co., wool scouring plant, 
will be utilized. New machinery is 
being installed, and the company ex- 
pects to employ between 100 and 150 
workers. 

The tannery, whose Peabody plant 
was gutted by fire last August, pro- 
duces splits, side leather and suedes 
for men’s and women’s shoes, in ad- 
dition to glove leather. 


CREESE & COOK'S 50th 

Officers and employes of Creese & 
Cook Co., Inc., veteran Danvers, 
Mass., tanner, celebrated the firm’s 
50th anniversary Nov. 28 at a ban- 
quet and entertainment held in Dan- 
vers’ Masonic Temple. The company 
was opened for business on Oct. 5, 
1901. 

Featured among the guest speakers 
was Walter T. Creese, former State 
Senator, who has held the position of 
treasurer throughout the firm’s 50 
years. Other speakers included Sel- 
den E. McKown, president; George 
S. Hebb, a director of Creese & Cook 
and president of Hebb Leather Co., 
Inc.; Richard B. O’Keefe, business 
manager of Local 21, International 
Fur and Leather Workers Union; and 
E. Carle Shotwell, president of the 
Massachusetts Leather Manufactur- 
ers Association. 





erably less. Other varieties slow and 
nominal in absence of sales. In the 
domestic market, sales had been made 
from $2.75 up, but buyers have since 
reduced their views and generally 
talk around $2.50 for business. 
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News Quicks 


About people and happenings coast to coast 





Pennsylvania 


® Shoe Group, Inc., is the new name 
given to Shoe Associates, Inc., of Phil- 
adelphia. Joseph Grunfeld, president, 
said the change was made to avoid 
confusion with Shoes Associated, a 
national group. Both organizations 
are composed of shoe retailers. 


© Hussco Shoe Co., Honesdale, was 
host last week to eight visiting execu- 
tives from shoe and leather manufac- 
turing firms in Germany, Italy, Tur- 
key, France and Iceland. The group 
is visiting under ECA auspices. 


®@ Mario Pomodoro has joined Skippy 
Footwear, Hazelton. He will serve 
in an executive capacity. 


® Carl Filsinger has left Fairfield 
Shoe Co., Fairfield, where he was su- 
perintendent. 


@ John Basmajian, Philadelphia shoe 
wholesaler, is reported to have filed 
petition for bankruptcy. Hearing is 
scheduled for Dec. 3. Assets are 
$2,200 as against liabilities of $7,290. 


® Kelley Shoe Co., Inc., Philadel- 
phia wholesaler of men’s and boys’ 
footwear, is reported to have disposed 
of stock and discontinued business. 


@ Lake Church Leather Products 
Co., Inc., is a new firm formed at 
Manitowoc, with a capital stock of 
240 shares of common at par value 
of $100 per share. The company will 
deal in leather and leather products. 
Officials are E. Richard Allen, Edward 
J. Koutnik and Isadore Schwartz. 


Ohio 


®@ Miller Shoe Co., Cincinnati, has 
made a 16 mm. film, “Creating Bare- 
foot Freedom,” showing how women’s 
shoes, each pair requiring 225 opera- 
tions, are made in the Miller plant. 
The movie will be shown at the Re- 
tail Shoe Sales Institute. 


© Leather Specialty Co., Cincinnati, 
suffered recent fire damage estimated 
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BERKLETAN 


at $30,000. About 6,000 gallons of 
water from an automatic sprinkler 
system drenched the establishment, 
damaging the stocks of brief cases 
and other leather goods. Some dam- 
age also occurred to the Eagle Belt- 
ing & Leather Co., on the floor below. 


New York 


© Charles Goldschweig is one of 
the principals of the newly formed 
Charles Footwear Co., i162 Gates Ave., 
Brooklyn. Anthony LaMantia is 
superintendent. The firm will make 
high-grade women’s shoes. 


® Harmony Shoe Corp., Brooklyn, 
has filed a petition of bankruptcy. 


© Louis Diamond, sales manager of 
Sandra Shoe Corp., Brooklyn, has re- 
signed from the firm. 


@ Footwear Corp. of America, 
Inc., is a new firm of New York, 
to manufacture footwear and other 
leather goods. Directors are Morris 
Rosenweig, Martin Siegelbaum and 
Cencetta C. Baiata. 


® Glamour Footwear, Inc., is a re- 
cently incorporated firm of New York. 


Principals are Jack Lewis, Abraham 7 


Steinberg and Samuel Buer. 
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Tennessee 


® In 1950, Tennessee produced 21,- 
142,000 pairs of shoes and slippers, 
says a Commerce Dept. report. Ship- 
ments were valued at $86,671,000. 


®@ M. K. Pentecost of General Shoe 
Corp.’s Friendly-Acrobat Division has 
been re-elected president of the South- 
eastern Shoe Travelers, Inc. 


Missouri 


© Employes of Brown Shoe Co.’s 
Fredericktown plant have received a 
six-cents hourly wage boost, retro- 
active to Nov. 5, after negotiations 
with the Boot & Shoe Workers Union, 
AFL. 

® Oscar C. Orman, general manager 
of Brown Shoe Co.’s Robin Hood Divi- 
sion, has resigned from the company! 
Orman was with the firm since June, 
1949, coming from the Juvenile Shoe 
Corp. He was formerly secretary of 
the St. Louis Shoe Manufacturers As- 
sociation. 

@ James Duval, Ward Hill Shoes, 
has been elected president of the Cen‘ 
Jtral States Shoe Travelers, suct 
ceeding H. E. Howard, Harvey Shoe 
Co. Duval has been selling shoes- 
57 years. 


The ‘zatwrat ‘lining 


for Shoes 


Ni Calf’ 


Natural Sheepskins 


RCO.u.S Pat. OFF 


GILBERT & C0., Inc. 
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@ William R. English has been ap- 
pointed personnel manager of Inter- 
national Shoe Co.’s two Poplar Bluff 
plants, succeeding John W. Lewis, 
who has taken a position with the 
Travelers Insurance Co. 


® International Shoe Co. has closed 
down several of its plants for two 
weeks. Among these are the Houston, 
Mo., Paducah, Ky., and Hermann, 
Mo., plants. 


@® Armand Schmoll, Inc., New 
York hide and skin dealer-brokers, has 
closed its Chicago offices at 130 North 
Wells St. J. Porter Russell, manager 
of the Chicago office, has returned to 
New York. 


® Cudahy Packing Co. has sold its 
Kansas City plant to a syndicate of 
businessmen. It was reported a while 
back that Cudahy had decided not to 
resume operations in the plant follow- 
ing last July’s floods. Purchase price 
was said to be over $500,000 for the 
property which includes 17 acres and 


-a-plant with more than a million feet 


of space. 


® Belgrade Shoe Co., Auburn, has 
reduced its wholesale price on all 
saddle shoes by 55 cents, thereby re- 
ducing the retail price from $7.95 
to $6.95. x 


®@ Spack Shoe Co., Boston, Mass., 
is contemplating a move to Eastport, 
Me., in December. It expects to em- 
ploy around 125. Eastport’s Cham- 
ber of Commerce is raising a $5,000 
fund to train employes for the fac- 
tory. An effort is also being made 
to raise $2,500 to help the firm move 
its equipment here. 


New Hampshire 


® Laurence F. Whittemore, presi- 
dent of the Brown Co., Berlin, mak- 
ers of innersoles and other shoe prod- 
ucts, has been elected to the board 
of directors of the New England Tele- 
phone & Telegraph Co. He was for- 
merly president of the Federal Reserve 
Bank of Boston, and of the New York, 
New Haven & Hartford Railroad. 


® The Brown Co., Berlin, innersole 
makers, is constructing a modern pilot 
plant to process pulp. The new plant 
will be used for experimental pur- 
poses in developing new pulp prod- 
ucts. 
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© Convert these unused things into cash, save 
storage space and increase efficiency. 
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you need—to make 
sands of shoe and leather executives and 
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Massachusetts 


® Kimel Shoe Co., Boston, have con- 
tracted to manufacture the “Arthur 
Murray Magic-Step Footwear” line 
for women. The shoes will retail 
$7.95 to $9.95. The men’s line car- 
rying the Arthur Murray name is be- 
ing made by Plymouth Shoe Co., 
Middleboro. 


® Irene Hauck has been appointed 
fashion coordinator for Maranne Shoe 
Co., Haverhill. She will make her 
headquarters in the Empire State 
Building. 

® Dean-Morris Shoe Co., Middle- 


boro, has added 1,400 feet of floor 
space to its present 5,400 square feet, 


by adding a two-story structure to 
the rear of its present building. Thirty 
additional employes will be hired, 
bringing the totai to 90. The fac- 
tory, in operation seven years, makes 
men’s shoes retailing under $7. The 
present output of 600 pairs daily is 
expected to rise to 1,000. 


@ Jo-Gal Shoe Co., Lawrence, is 
equipping its entire line with cushion 
foam innersoles. The shoes will re- 
tail from $2.95 to $4.98, believed 
to be the lowest with this cushion 
foam construction. The company will 
also make, for the first time, a line 
of ballerinas. 


® The Whittier Shoe Corp. is the 


new name of a company comprised 


of a merger of the J. J. Grover Co., 
Haverhill, and the Wiggletoe Shoe 
Co., Merrimac. They will manufac- 
ture infants’, children’s and misses’ 
stitchdowns, and women’s turn com- 
fort shoes. 


® A. M. Collins Co., formerly of 
Boston, are now located at 45 Win- 
gate St., Haverhill. The firm makes 
and sells shoe fabrics and materials, 


® Ed Dunn has been appointed sales 
representative for the Buntees hand- 
lasted moccasin line for infants and 
children. The Buntee line is made 
by R. J. Potvin Shoe Co., Brockton. 
Dunn will cover Greater New York, 
New Jersey, Pennsylvania, Baltimore, 
Washington and Maryland. 


FIRST QUALITY 
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insure the superior quality of their products by using THIELE 
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FOREIGN NEWS 





Better Methods for England 

England’s shoe industry needs 
higher productivity through better 
methods and more effective organ- 
ization, according to a team of 17 
British shoemen who visited U. S. 
shoe factories last year under an ECA 
exchange plan. In a 190-page report 
to British shoemen, the team recom- 
mended first “an atmosphere of 
activity and an attitude towards pro- 
duction by both manager and worker 
comparable with what we found in 
America.” 

The team reported that aT 
equipment, methods and conditions 
are generally better in U. S. plants 
but that the British industry needed 
more than technical changes. Above 
all, higher productivity at lower unit 
cost is essential to the British indus- 
try, it said. | 


Emphasizing that British labor and 
management must become “as aware 
as Americans” that all involved 
share in the benefits of increased 
productivity, the report also pointed 
out that part of the key to higher 
American output lay in the fact that 
U. S. plants are organized more for 
piece work rather than day work 
common in England. It advocated 
strongly the exchange of ideas be- 
tween competitors. 


New Shoe Museum 


The famed German leather city of 
Offenbach has announced opening of 
what it claims to be the world’s only 
existing shoe museum. Opened in 
conjunction with the city’s leather 
museum, the shoe exhibit contains 
nearly 4,000 kinds of footwear worn 
through the ages. Many of the shoes 
date back before’ the dawn of the 
Christian era. 


South African Report 


Although leather supplies are far 
from assured, present supplies along 
with a good volume of orders enable 
the South African footwear industry 
to maintain a high output level. This 
condition is generally true in Johan- 
nesburg, Capetown and Port Eliza- 
beth where factories are still trying 
to fill orders received early in the 
year when output was curtailed by a 
leather shortage. 

Supplies of hides are reported 
enough to handle existing needs but 
upper leather is hard to find locally 
and overseas prices are almost pro- 
hibitive to South African shoe manu- 
facturers. Tanneries are also work- 
ing at full capacity but future hide 
deliveries are uncertain. Hide and 
skin markets are dull and unsettled. 

An eary start has been made in the 
stripping season on Natal wattle- 
growing estates. Latest reports on 
the Union’s export trade in wattle 
bark and extract show overseas de- 
mand still strong with the United 
Kingdom and the U. S. as principal 
buyers, along with Australia and 
Europe. 
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General Shoe Forms Rubber 
Footwear Division 

Formation of a new rubber foot- 
wear division to manufacture men’s, 
women’s and children’s canvas shoes 
with vulcanized sponge rubber soles 
for casual wear has been announced 
jointly by General Shoe Corp., Nash- 
ville, Tenn., and Wellco Shoe Corp. 
of Waynesville, N. C. 

Under the arrangement, General 
Shoe has obtained license to the 
Wellco process. Patents are held in 
the name of Ro-Search, Inc., of 
which Heinz Rollman is president. 
Wellco will continue its Foamtred 
line as previously. 

Production of the rubber footwear 
at General’s Nashville plant will start 
in early Dec. with output up to 
15,000 pairs daily. The shoes, re- 
tailing at $5 for men’s and women’s 
lines and $3.95 for children’s, will 
be available for spring, according to 
Henry W. Boyd, Jr., president of 
General. 

Men’s lines will be handled by 
Richland-Davidson, Douglas and 


Cedar-Crest sales division of Gen- | 


eral. Women’s and children’s lines 
will be sold through the company’s 
Friendly-Acrobat, Edgewood-Story- 
book, Fortunet and Family Shoe 
Store Divisions. 


Book On "Shoe Therapy" 


Published 

A revised edition (the original ap- 
peared in 1939) of the book, “Shoe 
Therapy,” has just been published by 
Universal Publishers. This is a scien- 
tific guide for shoe fitting and shoe 
correction, the latter as done in the 
shoe repairing field, through ortho- 
pedic adjustments. Author is Dr. 
Philip R. Brachman, professor of 
orthopedics at the Chicago College 
of Chiropody and Pedic Surgery. 

Dr. Brachman edits the “Shoe Cor- 
rection Advice” column in “Shoe 
Service Magazine,” published by the 
National Shoe Service Institute and 
distributed to the nation’s shoe re- 
pairers. 

The 130-page book contains more 
than 100 illustrations and is an ex- 
cellent presentation in this special- 
ized field. The author, in simple, 
non-technical language, describes 
foot types, foot ills, lasts, and foot 
problems arising from shoes. 

More than half the book is de- 
voted to various types of adjust- 
ments or correctional methods ap- 
plied to shoes. This includes wedg- 
ing, padding, cork elevation, etc. 

Address of the publishers is 229 
North Ashland Ave., Chicago, Ill. 
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CUSTOM MADE FOR YOUR 
Every NEED. ..Just Name it 
Strippings of every type in either 
leather or fabric, plain and in 
colors, to your exact specifications, is 
our specialty. You con depend on 
GAYWOOD quality and delivery. 
WRITE FOR SAMPLES AND PRICES 


GAYWOOD 


MANUFACTURING COMPANY 
1906 PINE ST. + 5T. LOUIS 3, MO 
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CUTTING, PERFORATING, 
MARKING DIES 


MANUFACTURERS 
Cutting, Perforating, Marking Dies. 
Also Machine Kaives. 

DISTRIBUTORS 
Fales Clicking Machines and Seelye 
Beam Die Presses. 


ALSO 
Knox celebrated Ribbon Type Stitch 
Marking Machines. 


Write, Wire or Phone 
INDEPENDENT DIE & SUPPLY CO. 


LaSalle near Jefferson 
ST. LOUIS 4, MISSOURI 
ao ee Ce a - -  e 


“The Rotary Way” combines the use of 
“Rotary” full and semi-coated French 
Cord Binding with the "Rotary" French 
Cord Turning machine. Our exclusive 
coatings, when used with our equipment 
are guaranteed not to clog machines. 


LEATHER and SHOES 


syinmeadiite = - . 
PRISE LOL ORO 4 IRA yess 38 Sg 








HOTEL 
STRATFORD 
Convenient to everything 
in Chicago. within easy 
walking distance of vied 
ley Field, home © the 

0 
Cabs. eres 9250 
4131 N. Sheridan Roo 


ILL. 





New Jefferson 
HOTEL 
Completely remodeled 
and refurnished — New 
Jefferson Hotel will make 
your visit to South Bend 

much more pleasant, 


CONSIDERATE 
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INDIANA 
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venience to make = 
stay a delight in Kenosha 
— where business an : 
pleasure mix. Home © 

the Town Casino. 
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Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 
Sao Paulo, Brazil 
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QUALITY CONTROL 
(Concluded from Page 11) 


However, for “quality control” [ 
believe that making the complete 
stratigraph on your own leathers 
periodically will give you added faith 
in your operations and in the per- 
sonnel performing those operations, 
because the stratigraph of leathers 
produced in each plant is distinct 
and special for the production of a 
certain type of leather, and while a 
number of tanners may be making 
the same type of leather, their picture 
represented by the stratigraph will be, 
in the main, different with regard to 
the various components put into the 
animal skin during the process. 


Take Enough Time 

The production of stratigraphic 
charts is not simple but is  time- 
consuming, because for each leather 
you must make at least eight differ- 
ent layer analyses rather than one. 
Therefore, it may seem tedious. Tak- 
ing the necessary time, trouble, and 
money to produce such stratigraphs 
will give you a better understanding 
as far as “quality control” is con- 
cerned, and will let you know much 
sooner should you be in trouble and 
will not give you notebooks filled 
with meaningless data. 

By the use and proper interpreta- 
tion of the stratigraphic data it is 
possible to quickly right certain er- 
rors which take place from time to 
time during normal tanning opera- 
tions. If you wish to duplicate a 
leather made by one of your competi- 
tors, stratigraphic charts of his 
leather will give you a good idea of 
the process he used to make this 
leather. 

END — 





It’s a 
BIGGER 
Red Feather 
This Year! 








Coming Events 





Nov. 30-Dec. 1— North American Shoe 
Superintendents’ and Foremen’s Associa- 
tion Convention. Walper Hotel, Kitchener, 
Ontario, Canada. 


Jan. 19-23, 1952—38th Annual Mid- 
Atlantic Shoe Show. Sponsored by Middle 
Atlantic Shoe Retailers Association and 
Middle Atlantic Shoe Travelers Associa- 
tion. Penn-Sheraton Hotel, Philadelphia, 
Pa. 


March 9-12, 1951—Allied Shoe Products 
and Style Exhibit. Hotel Belmont Plaza, 
New York City. 


March 11-12, 1952—Showing of Ameri- 
can Leathers for Fall and Winter, 1952. 
Sponsored by Tanners’ Council of Amer- 
ica, Inc., Waldorf-Astoria Hotel, New 
York. 


May 5-7, 1952—Annual Spring Conven- 
tion of Tanners’ Council. Castle Harbour 
Hotel, Tuckerstown, Bermuda. 


May 11-13, 1952—Fourth Factory Man- 
agement Conference. Sponsored by Na- 
tional Shoe Manufacturers Association. 
Netherlands-Plaza Hotel, Cincinnati, O. 


May 19-20, 1952—Eighth Annual Meet- 
ing of National Hide Association, Hotel 
Cleveland, Cleveland, O. 


June 1-4, 1952—Annual Convention of 
American Leather Chemists Association. 
Ocean House, Swampscott, Mass. 


Aug. 26-27, 1952—Showing of American 
Leathers for Spring and Summer, 1953. 
Sponsored by Tanners’ Council of America, 
Inc. Waldorf-Astoria Hotel, New York City. 


Oct. 23-24, 1952—Annual Fall Meeting, 
Tanners’ Council of America, Inc. Edge- 
water Beach Hotel, Chicago, Ill. 


Oct. 27-30, 1952 National Shoe Fair. 
sponsored by National Shoe Manufacturers 
Association and National Shoe Retailers 
Association. Palmer House and other hotels 
in Chicago. 





WINDRAM 


Duality 
COMBINING — ELASTICIZING 


PLASTICS 
BACKING CLOTH 


WINDRAM 
MANUFACTURING COMPANY 
Established 1867 
3 Dorchester St., So. Boston, Mass, 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 
Wanted: Surplus Stocks 


SHOE MANUFACTURERS’ SURPLUS OF 
Shoes including Close outs, 
Samples and Factory Damages 

Also LEATHER SURPLUS and REMNANTS. 


WRITE 
MATT AMROSE & SONS, 
SYRACUSE, N. Y. 





Tanning Equipment 


FOR SALE: 5 Curtin-Hebert 50” Lightning 
Buffers; 2 Baker-Layton 6’ Graining Machines; 
1 Traud 6’ Graining Machine; 1 Slocomb 24” 
Shaving Machine; 5 Overshot Buffers, Single 
Wheel; 1 Proctor & Schwartz Toggling 
Machine, 6 Frame; 1 Baker-Layton 5’ Season- 
ing Machine, rubber bolster conveyor type; 
Proctor & Schwartz Hair Dryer, 42 ft. long., 
capacity 300 Ib. short staple goat hair per 
hour; 3 Turner E 5-Table Setting-Out Ma- 
chines;; 1 106” rubber roll for Turner Splitting 
Machine; 1 DeVilbiss Single Spray Booth; 
1 Marlow Sewage and Sludge Pump, electric 
motor drive. Address L-6, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, lll 


Cash Buyers of All Grades of 


° ° 
Animal Hair 
Horse and Cattle Tails 
Horse and Cattle Tail Hair 
Mane Hair — Hog Hair 
KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y. 
Telephone: EVergreen 9-5953 


Factory for Sale or Rent 


EASTERN PENNSYLVANIA (Danville) Fac- 
tory for sale or rent. About 22,000 sq. ft., 
two boilers, elevator, sprinkler system, 2 acres 
land, good labor conditions, equipped for tan- 
ning. Price $55,000 including machinery 
Terms. Address L-8, c/o Leather and Shoes 
20 Vesey St., New York 7, N. 





For Sale — New 


1—108” Diameter by 312” Long Horizontal 
Storage Water Heater with steel] shell \” 
thick and bumped heads %\” thick, welded 
construction. Storage capacity 11,960 gallons 
Heating capacity 6,000 gallons of water per 
hour from 40° to 180° F. with steam at 100 
pounds pressure. Total weight approximately 
16 ton. Never been in use. Available for 
immediate shipment. Address L-7, c/o Leather 
and Shoes, 300 W. Adams St., Chicago 6, Iell 


Leather Press Wanted 
WANTED: Used 70” Quirin type leather press 
in good condition, complete with counter-shaft 
and felt sleeves. 

Address M-1, 


c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill. 





THE only suc- 
cessful press 
that prepares 
Sole Leather 
for drum 
tanning, ex- 
tracting and 

oiling. 
Also pre- 
WRINGER pares both 
bark and chrome tanned sides and 
whole hides for the skiving and 
splitting machine. 


Quirin Leather Press Co. 
h-aarciad New fdainat 
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Rates 


Space in this department for display ad- 
vertisements is $5.00 inch for each 
insertion except in the ‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted” and ‘Special Notices’? and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday for ti in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING £0. 
300 W. Adams St. 














Suftko Tool & Die Co. 


MFR. of patented single fglove turning ma- 
chine for work gloves, alsd a 4-finger turning 
machine for dress or canvas gloves—-absolutely 
guaranteed to eliminate all punching holes in 
fingers. Mfr. glove dies, sporting goods dies, 
shoe dies, clicker dies, leather edge dye stain- 
ing brush 2 oz. capacity. Also repair and 
sharpening dies. Write to 4053-4055 Carroll 
Ave., Chicago 24, Ill, Telephone Van Buren 
6-8112. 





Help Wanted 





Tanner 


WANTED: TANNER, experienced in the man- 
ufacture of vegetable and chrome tanned sides 
and kips. Only tanners with long, practical 
experience in domestic tanneries should apply. 
Excellent opportunity for right man. Write 
details to L-10, c/o Leather and Shoes, 300 
W. Adams St., Chicago 6, II. 


Salesman 


WANTED: SALESMAN to take on a sideline 
of leather toplifts and soles for the Finding 
Trade. May cover any territory in the United 
States. Commission basis. 


Address L-11, 
c/o Leather and Shoes 
300 W. Adams St., Chicago 6, Ill. 


Salesman Wanted 


SALESMAN WANTED: Selling to shoe and 
slipper manufacturers in New York City and 
Brooklyn 
Address M-2, 
c/o Leather and Shoes, 
20 Vesey St., 
New York 7, N. Y 


Salesman 


SALESMAN WANTED: Selling to novelty and 
leather goods manufacturers in New York City 
and Brooklyn 
Address M-3, 
c/o Leather and Shoes, 
20 Vesey St.. 
New York 7, N. Y 





Situations Wanted 








Tanner 


EXPERT TANNER AND FINISHER of chrome 
and chrome retan and vegetable—packing, 
hydraulic, belting—-lace leather, chrome, In- 
dian tan and rawhide. Glove leather, grain 
and splits, chrome sole, and other specialty 
leathers. Address L-12, c/o Leather and 
Shoes, 300 Adams St., Chicago 6, Ill. 


LEATHER and SHOES 





Demonstrator Salesman 
YOUNG MAN, practical and technical experi- 
ence in all phases of leather processing, de- 
sires position as demenstrator salesman. Ex- 
cellent references. 

Address L-15, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Il. 


Foreman 
LASTING and making rooms. 20 years’ ex- 
perience women’s shoes. Prefer N. E., but 
will go anywhere. Write Box Z-13, Leather 
and Shoes, 10 High St., Boston, Mass. 


Foreman & Superintendent 


18 YEARS’ experience. Prefer women’s lines. 
Prefer N. E., but will go anywhere. Write 
Box Z-14, Leather and Shoes, 10 High St., 
Boston, Mass. 


KNOW HOW 
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Oe i) Ot ee Ok OF 





H. SWOBODA & SON, Inc. 


1027 N. Bodine St. Phila., Pa. 
Base Bali and Whip Leather Mfrs. 


SWOTAN 


GARMENT HORSE 
WORK GLOVE HORSE 
(Grain and Splits) 
SPORTING GOODS LEATHER 
RETAN SOLE LEATHER 
SPECIALTIES 














SPECIAL MACHINERY FOR 
WELTING ¢o'% 
RANDS O 
HEELS 


THOMAS BOSTOCK & SONS 
BROCKTON, MASS. 











Deaths 


Joseph E. Bane 

. 63, bide broker, died Nov. 17 at 
his home in Chicago after a long ill- 
ness. A native of Chicago, he had 
been in the hide business for many 
years and was well known throughout 
the area. He leaves his wife, Olive; 
and a nephew, Joseph E. Bane. 


Frank A. Larson 

. . . shoe machinery inventor, died 
Nov. 20 at his home in Lynnhurst, 
Mass. A native of Sweden, he lived 
in the Greater Lynn area for 45 years. 
He was a member of the Swedish Bap- 
tist Church. He was an ardent sports- 
man and member of the Sporting! 
Men’s Club of Lynn. Survivors are 
his widow, Betty T. Larson, a sister 
in Minneapolis, and brothers and sis- 
ters in Sweden. 





Clarence E. Becker 


. 74, retired shoe and leather execu- 
tiv e, died Nov. 19 in Arcadia, Calif, 
He was prominent for many years in 


the shoe and leather trades in St. Louis, 


Boston, Chicago and Milwaukee. He 
began his career with Roberts, John- 
son and Rand Shoe Co., as statistician, 


and was with the firm when it con- 
solidated with Peters’ Shoe Co., 1911, 
to form International Shoe Co. He 
went to American Hide and Leather 
Co. in 1914 and later became Western 
sales manager for this firm with offices 
in Chicago. He advanced to vice- 
president and general sales manager 
with American Hide and Leather. He 
retired in the early thirties because 
of ill health. Later he moved to Mil- 
waukee and formed the C. E. Becker 
Co., representing several tanners, in- 
cluding American Hide and Leather. 
He retired in 1949 and moved to Ar- 
cadia, Calif. He is survived by his 
widow; a son, Clarence E., Jr., of 
Milwaukee; a brother, Fred E., St. 


Louis, and a sister. 


_ Thomas H. Joyce 
. . . 53, shoe executive, in San Luis 
Obispo, Calif., Nov. 25. He was ac- 
tive with Joyce, Inc., shoe manufac- 
turers of Pasadena. At various times 
he headed the firm’s legal department 
and also was in charge of foreign 
operations. He had been a director 
until last year. He is survived by 


_ his widow, Mrs. Mary Martin Joyce; 


a daughter, Lavinia; his mother, a 
brother and two sisters. 


Louis H. Coxe, Ill 


. . . §8, former leather manufacturer, 
died Nov. 15, at Fort Knox, Ky. A 
native of Wilmington, Del., he gradu- 
ated from Franklin and Marshall Col- 
lege, and was a member of the firm 
of Coxe & Lloyd, Wilmington leather 
manufacturers, before being called into 
the Army as a lieutenant-colonel in 
1940. He was a veteran of both 
World Wars. He was an active Ma- 
son. Survivors include his widow, 
Mrs. Irene (Winner) Coxe, a daugh- 
ter and two sons, his father and a 
brother. 
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AJAX MACHINE CO. 


ARE YOU IN STITCHES? 


Every shoe is—for better or for worse. We guarantee rs make stitching better, faster, more 
economical through our scientifically engineered method of 


“CONTROLLED STITCHING" 
170 Summer St., Boston, Mass. 


Call LI 2-8694 
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THE PERFECT 
LEATHER 


AMALGAMATED 
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TO HELP YOU DO A GOOD JOB OF ..... 


Pin-Point Planningy. 


ly 1952, as in all years past, smart 
planning is going to be the answer 
to a lot of problems even before they 
arise. The tanner is going to have to 
have a clear picture of how shoe in- 
dustry executives are thinking, and 
shoe executives are going to have to 
know how the tanner and all other 


sources of supply are going to move. 


Again this year, as in the past, 
LEATHER AND SHOES will give its 
industry a complete roadmap — the 
industry-wide round-up of opinion 
on supply and demand, costs and 
prices, production and sales, that will 
make it possible for all progressive 
shoe and leather industry executives 
to select destinations and chart the 


best routes for reaching them. 


The Annual Review and Preview 
Issue of LEATHER AND SHOES will 
appear December 29, containing the 
results of a nation-wide survey that 
will answer questions like: How do 


you see your sales for 1952? Do you 


think your prices will be higher, 
lower or about the same as 1951? 
Do you believe that price controls 
should continue thrugh 1952? How 
do you think your costs will stack 
up next year? Do you foresee any 
raw materials shortages for your 


products? 


These and scores of other questions 
that mean the difference between 
catch - as - catch - can groping and 
clear-cut, pin-point planning will 
make the December 29 issue one that 
will help every shoe and _ leather 
executive do a better job of establish- 
ing production goals, estimating sales 
possibilities, gauging effect of govern- 
ment regulations, and __ generally 
smoothing the way for a bigger and 


better year. Don’t miss this issue! 


The Annual Forecast and Review Issue 
Out December 29 


LEMTIER SHOES 


300 WEST ADAMS STREET 
CHICAGO 6, ILLINOIS 
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When retailers are demanding better quality and 
inconsistently insisting on a lower price for it—then 
is the time to turn to Lynn Innersole, manufacturer 
and distributor of one of the largest diversified lines 
of Platforms, Wedges, and Innersoling in America! 


Every year, more and more shoe manufacturers 
learn that Lynn Innersole keeps ahead of the field 
with its experiments on new materials — from the 
best of which it manufactures platforms, wedges, 
innersoles, and other shoe parts that are technically 
right, always dependable, and lowest in price. Eight 
plants in this country and Canada deliver what is 
bought when it is needed. 


Lynn cork platforms — uniform in density and 
gage — hold a clean-cut edge, and stitch or cement 
equally well. For the best in innersoling use 
“Lynfiex" Saturated Innersoles—the utmost in flexi- 
bility. For lower-priced shoes, use our "Lynco" 
innersoles. And for non-breaking wedges, use ours, 
made of waterproof fibre, which can be nailed, 
stitched, or cemented, speeding output. 


LYNN INNERSOLE CO. 


119 BRAINTREE ST. 
ALLSTON, MASS. 


REPRESENTATIVES: Cinn., Ohio—Ernie Furstenau; Los Angeles—Leo Laskey; St. Louis—Eli "Pete" 
Schwartz; New York—Arthur V. Epstein; Pennsylvania—Tom Carfagno; New England—Elmer Claff, 
Frank Deastlov, Hy Feldman, Lou Ravich, Phil Sneider, Dave Harrison; Milwaukee and Chicago— 
Phil J. Ott, Jim Oft. 


Platforms / Wedges / Innersoles 





